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ABSTRACT

This study explores representations of femininity, domesticity,
sexuality, work and independence in mid-Victorian women's
periodicals. Through close readings of a whole range of
publications produced for and by women between 1845 and 1880 the
study aims to explore the relationship between text and culture,
and to consider the relevance of class as an important determinant
0f social knowledge and value. Starting from a discussion of
methodological and theoretical concerns the study moves on to look
at representations of the sign women in popular, fashion, Arawing-
room and evangelical magazines. A final chapter explores the way in
which a woman-centred discourse is developed in feminist journals
and considers the significance of class as a marker of
respectability. The wider concern of the study is with debates
about the relationship between gender and class, the women's
magazine as a popular signifying practice, and the highly mediated

relationship between text and culture,.
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INTRODUCTION

Look at our literature now, and it is all periodical
together. The whole day is one meal, one physical,

moral, and intellectual feast; the public goes to

bed with a periodical in her hand, and falls asleep

with it beneath her pillow.

(Eliza Cook's Journal 1849, 82)
It is the aim of this thesis to study a selection of periodicals for
women published between 1845 and 1880, both to explore them as
particularly immediate texts, and to assess their impact as sites
where cultural values and meanings are negotiated and constructed.
The metaphor of the gendered public in the epigraph is pertinent,
not only because 1t refers literally to the preponderance of female

readers, but also more significantly I would argue, because it
metonymically places the trajectory of the periodical at the site of
woman and looks to her potential role of consumer. The years between
1845 and 1880 are interesting for a number of reasons: there is the
rise of the mass market and the proliferation of periodicals onto
that market; it 1s at a time when radicalism is on the demise and
the middle-class begin to consolidate a position of prominence; 1t
is between these dates that the early organised feminist movement

bagins to emerge and the ‘woman question' assumes national

significance.

I approached this area of research with a store of the usual

intellectual baggage that an academic is expected to have acquired



as a pre-requisite for post-graduate study. In my case, the baggage
consisted of a background in the period and an interest in feminist
literary theory and popular cultural forms. Thus, I had defined the
genre and the specific period in which I wanted to work; but in the
early stages I had no concrete ideas about how I was going to tackle
the project in terms of issues, except that I was committed to
looking at gender. Once the empirical research had begun, I was
astonished by the number of periodicals for women and by the paucity
0of critical material on them.' My feelings were mixed: had I
stumbled upon a veritable gold-mine, or had I become one in a line
0f academics who had found something which was fascinating in an
antiquarian sense, but which was lacking in enough weight to be
theorised? Gradually, as I developed my own theoretical awareness
in line with the primary research, I became more and more confident
that what I was doing was not only legitimate but also that it made
a contribution to the study of the period, the genre, and most
lmportantly to an understanding of the historical and cultural
construction of the sign, woman. After this revelation 1 narrowed

the focus to concentrate primarily on what I understood as women's

periodicals. <

As the opening epigraph indicates, many periodicals had a
significant female readership, although in the case of popular
family magazines such as Fliza Cook's Journal, the target readership
was from both genders. But I wanted to look at those magazines aimed
specifically at women, usually with 'lady' or 'woman' in their

titles, which I soon found to be a reliable marker of gender



interest.® Vhat emerged from extensive readings of these texts was
a preoccupation with representations of such concepts as femininity,
domesticity, sexuality, work and independence. Furthermore, they all
demonstrated that class was often as much a concern as gender. I
wanted to explore, in line with parallel research in other genres,
not only how these concepts were represented,but more importantly
how they were constructed through the text, through not only its
generic constitution but also through its ideological and material
position., As the research progressed, ]l became further convinced that
the twin issues of class and gender were of prime importance, and
even 0f anxiety for Victorians, and that analysis of these texts
would make an important contribution to an understanding of the

complexity of the issues surrounding class and gender identity in

the mid-Victorian period.

Of course, much recent work by literary critics and historians has
concentrated on these issues using the novel, poetry, the diary,
autobiography, letters, statistics and public records. Jane Rendall

(1985, 206) comments on the reasons why historians have not used
imaginative literature such as fiction, or prescriptive material
such as conduct books, as descriptions of women's worlds. These

texts have been rejected as a means to the reconstruction of this
world in favour of letters and diaries, and Rendall believes that
fiction and conduct books have not been used,as they can be seen as
too mediated and less documentary than letters and diaries.

Certainly the questions of ideology and agency for instance, which

are what seem to be central to Rendall's observation, are difficult
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and at times vexed ones; but Rendall's point is a fair one and the
argument about the relevance of citing non-documentary literature as
a means o0f understanding a culture at any given time does need to be
clarified. Rendall engages with these issues as a historian and

writing as a cultural critic I feel that my task is very similar.
It is my aim therefore to recognise the common ground and contribute
to the rise of cultural studies as an inter-disciplinary subject

which offers the necessary tools to deal with magazines as complex

texts.

A number of related issues emerge when one considers the study of

the periodical. Traditionally popular periodicals have not been
considered either as literature or as historical evidence, and as
such have been devalued, but with the emergence of cultural studies
they have become the subject of enquiry. In Literary into Cultural
Studies (1991) Antony Easthope puts the challenge that if cultural

studies is in pursuit of a viable discourse of knowledge then it
must be prepared to loock at any form of signifying practice.“ Even
under these terms however, one still needs to differentiate between
types of periodical. As a genre they are as diverse and
heterogeneous as any cultural and literary form could possibly be,
and distinctions do need to be made in my period of study between
high literary journals such as Blackwood's Edinburgh Magazine or Ihe
Athenaeum, and women's magazines such as The Ladies’ Treasury and
The Lady's Own Paper,which are part of a popular discourse and are
thus situated in culture and by culture in a different way. But as 1

will argue later in the introduction, magazines are also interesting
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because they are often a complex amalgamation of the literary and

the non-literary, and of the visual image and the printed word.

l aim to demonstrate that the study of periodicals is both a
legitimate and useful way to understand culture, and particularly the
cultural and textual formation of meaning. The importance of the
periodical in the Victorian period cannot be over-emphasized: this
ls after all the early period of the rise of mass publishing and the
mass market. The focus which I make on gender is particularly
lmportant when one considers that the signifier woman represents at
this time, epistemological crisis, and its manifestation in
contemporary contexts such as the periodical reveals much about the
cultural and textual production of meaning.® Indeed, 1t is worth
exploring the possibility that the anxiefy surrounding the textual
representation of woman is related to the material conditions of
production, and the preoccupation with the regulation of the female
body in women's magazines may be related to the move to consumer
capltalism.® In this introduction then I will describe the
emergence of the Victorian women's magazine; detail the rise of the
mass market which makes the proliferation in periodical publishing
possible; place women's magazines in the wider context of the
Victorian periodical press; discuss the generic properties of the
periodical and its role in Victorian culture as both a commodity and

a site of cultural negotiation and meaning; and finally explain the

methodological and theoretical considerations underpinning my

project.
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Mid-Victorian Vomen's Magazines

The Ladies' Mercury was published by John Dunton in 1693, and it

became the first in a long line of magazines produced specifically
for women. According to Cynthia White (1970) the demise of the three
leading Georgian magazines The Lady's Magazine, The Lady's Monthly
Museum and La Belle Assemblee in 1847, marks the advent of the
Victorian women's magazine which differed from its eighteenth-
century predecessor in that it omitted material on politics and
lntellectual affairs, and was thus more restricted and myopic in
approach. Ros Ballaster (1991) concurs with this and cites The
Bnglishwoman's Domestic Magazine as a significant publication, both
because of the year of its launch, 1852, and because of its editor
vamuel Beeton, who was reputedly the first editor of what has become
known as the modern women's magazine. The production of women's
magazines as an industry did not really emerge until the 1880s, but
between 1845 and 1880 a huge and unprecedented number of periodicals
for women appeared.” The period then is one of transition, it marks
the important shift towards the modern women's magazine, and
concomitantly an important discursive moment in the representation
of woman which 1s synonymous with the move to consumer capitalism.
Studies of women's magazines have begun to proliferate in the

academy in the last twenty years and historical surveys have tended
to be either sociological or cultural in approach. In the process of
my own research I have had the benefit of both historical and

bibliographical surveys and have found them to be both a help and a



hindrance. They are either too sweeping to be of any detailed use,
Oor in the case of bibliographical studies often, if understandably,

lnaccurate.® My contribution to this field of study does not aim at
completeness but i1t does aim at representativeness and I take
Inspiration from the methodology of Edward Said in Orientalism
(1978)., The discourse of women's magazines, like the discourse of

., Orientalism has a thick fabric, and I will describe the fabric at
certain moments, moments chosen for their textual and historical
significance. Ballaster too, in Women's Worlds (1991) focuses on two
Victorian women's magazines, The Englishwoman's Domestlic Magazine
and The Queen,in order to represent the cheap middle-class monthly
and the rather more expensive ladies' magazine. Whilst I must
acknowledge my debt to this study, particularly in the theoretical
sections, I would like to develop and widen the issues of
discussion, both in terms of conceptual debate and empirical

examples.

It is useful to categorise the types of magazines available for
women, but it is imperative to remember that categories are often
useful only as a starting point, especially when dealing with
recently ‘'excavated' material. Thereafter they must be treated with
caution and not be allowed to become barriers to complex arguments
about overlap and even contradiction. As a starting point then the
types I will cover are: popular women's magazines; magazines Ior
young women; fashion magazines; drawing-room magazines; evangelical
magazines and feminist journals. Any example from each category may

demonstrate some of the features of those from other categories, and



even within each there are often other factors which have to be
taken into consideration. For instance, price is not necessarily a
marker of conservatism, Blackwood's Lady's Magazine and The Ladies’
Cabinet were both shilling monthlies but The Ladies’ Cabinet was, as
l shall go on to argue in chapter one, a rather liberal publication.
Bibliographers often make a distinction between women's newspapers
and women's magazines, thus Eugenia Palmegiano (1976) separates The
Queen and The Lady's Own Paper from publications such as The
Englishwoman's Domestic Magazine and The Ladiles’' ITreasury. The Queen
and The Lady's Own Paper, apart from their size which is folio are,

according to my definition, women's magazines and not newspapers.®

Popular women's magazines are categorised by a typical mixture of
general interest articles, fiction, poetry, music, fashion,
needlework, illustrations and readers' letters. Representative
examples include The Englishwoman's Domestic Magazine, The Lady's
Own Paper and The Ladies . Magazines for young women were almost the
same as popular magazines but were marketed significantly to what
was becoming seen as a separate group of consumers; they are The
Young Englishwoman and its competitor The Young Ladies' Journal.
Fashion magazines were publications which were almost wholly devoted
to fashion articles and lavish coloured fashion plates and they
often included a short piece of lightweight fiction. They were
expensive and beautifully presented, examples include Le Follet, The
London and Paris Ladies' Magazine and The Ladies' Gazette. Drawing-

room magazines were quite expensive publications which had exquisite

hand-coloured plates and no column in the middle, and include The



Bouquet From Marylebone Gardens, Blackwood's Lady's Magazine and
Mrs. Ellis' Norning Call. Evangelical magazines were cheap improving
publications aimed at working-class women, they were often
1llustrated and include The British Workwoman, The British Mother's
Magazine and The Mother's Friend. There were also religious
publications aimed at middle-class women, particularly clergymen's
wives, such as The Vineyard and Woman's Work in the Great Harvest
Field. Feminist journals were, as their title suggests, dedicated to
the slow move towards female emancipation and supported divorce,
property, educational and suffrage reform. These journals tended not
to be popular or mass produced, were quite expensive and were rarely

lllustrated; examples include The Englishwoman's Journal, Woman's

World and Woman.

The Rise of the Mass Market for Reading

The magazines have now been designated under working headings, but
1t still remains to contextualise them in terms of their place in

the mass market and their relationship to other types of periodical.

It is the aim of this section therefore to consider the conditions
which make possible the rise of the mass market, of which women's
magazines are a key feature, and to present some description of

other types of periodical available to the newly emergent mass

readership of the Victorian period.



The growth of the mass market from the mid-nineteenth century can
be attributed to a number of factors, including improvements in
technology, urbanisation, the growth in population and literacy and
changing patterns of leisure. At the beginning of the nineteenth-
century the printing press had barely changed since its invention
nearly three hundred and fifty years before, but by 1814 the Koenig
steam press was being used for the production of The Times
(Cranfield 1978, 175). Technological advances were important in
terms of sheer output and the advent of the Foudrinier paper
machine and the Coner and Applegarth cylinder press created a
revolution in printing (Lee 1976, 55). By 1835 the steam presses of
the new and popular Penny Magazine were turning out a thousand
sheets an hour, and by the 1840s the invention of ink blocking on
cloth made the production of cheap books a worthwhile enterprise
(Leavis 1932, 1959)., There was also a tremendous growth in paper
production in the first half of the century. This was a result of
the improved processing of rags (at this time most paper was made
from rags) which were imported from Germany, and French
developments in paper-making machines (Lee 1976, 57»>. Although the
period from 1863-1860 saw rags in short supply there was enough
competition inside the industry to enable prices to be kept
relatively low. A ream of paper was down from.fifty shillings in
1845 to forty shillings in 1855; but the repeal of the Paper Duties
in 1861 had little effect in reducing prices further as there was a
continued shortage of rags partly due to the cotton famine

(Williams 1981). By the 1880s however, the situation had become



the end of the century (Lee 1976, 57).

Rallways and paddle steamers made the transportation of goods and
travel generally easier and faster. Although the railway did not
improve upon the collection of news it did facilitate distribution
(Lee 1976, 59); but it was the electric telegraph which was in
regular use by 1847 that made a substantial difference to the

collection of news (Villiams 1981, 194). Improvements in technology

and communication were not the only advances, population too was
growing and having an effect on the development of British culture.
In 1851 the total population of the United Kingdom was 27 million,
fifty per cent of whom were described as urban.'? In the first
half of the century London alone had seen an increase in population
0f a hundred per cent from the years between 1801 and 1841; it went
from a2 million in 1801 to two million in 1841 (Fraser 1981). It is
clear that such a massive explosion in numbers emigrating to the
capital had a dramatic effect on the increase in urbanisation and
industrialisation. In a geographical sense also, London must have

expanded so much that a great deal of the surrounding countryside

simply disappeared.

Literacy also played an important role in the development of a mass
market for literature., Although 1t is difficult to be absolutely
certain about literacy levels 1n this period it is known that in

the years 1851, 1873 and 1893, 62 per cent, 78 per cent and 90 per



cent of people were able to sign the marriage register (Fraser
19681). 'Y 0Of course this is only an indication of reading skills,
but 1t is generally thought that most urban working people could in

fact read, and reading was more commonly taught than writing

(Cranfield 1978, 176).

The nature of work and leisure patterns was also changing. Cottage
industries had been all but wiped out by the 1850s, making way for
an urban workforce whose time was clearly marked by the division
between work and leisure (Bailey 1978). The fourteen hour workday
was commonplace and the Saturday half-holiday was not generally

recognised until the 1860s (Cranfield 1978); nevertheless the

working-class found time for leisure even 1f it meant taking

unofficial, umnpaid, time off (James 1982). As I will describe
later, cheap reading material was available to the working-class,
and by mid-century factors such as lack of sufficient leisure time,
surplus income and adequate levels of literacy which had previously
legislated against working-class inclusion in the reading public,
were no longer taking effect. So, the new members of the reading
public had some surplus income to spare, but this was of course

limited; the new mass market had to depend upon cheap reading

material for its existence. In the mid-forties the invention of
ink-blocking on cloth made books become cheap, which added to thelr
popularity (Leavis 1932). This period very much belonged to V. H.
Smith in terms of ownership of the popular market in book
publishing. Smith's had begun in 1792 by distributing newspapers,

nagazines and periodicals, and in 1848 they secured the right to



sell books and newspapers at railway stations. By 1855 they had

become the largest wholesale newsagency in England and Wales,and in
1358 they began their famous library which became a major
competitor to Mudie's Circulating Library due to the national
network of railway bookstalls and the launch of the subsequently
ubiquitous 'yellow backs' (Leavis 1932, 159). Yellow backs were
cheap reprints of books priced between one and two shillings which
served the needs of the newly emergent middle-class travelling
public (Fraser 1981, 75>. In Scotland John Menzie's were the
equivalent of W.H. Smith; they began operations in Edinburgh in the
1830s and in 1857 they linked up with the Scottish Central Railway
by taking bookstalls to various parts of the country. Newspapers
also enjoyed the profits to be gleaned from an emergent mass market
and especially the fast increasing urban populace. The daily press
was transformed by the removal of the last of the newspaper taxes,
and in 1853 the Advertisement Tax disappeared too. By the end of
the 1840s, the total circulation of London daily newspapers was
60,000 and it was 270,000 for the Sunday newspapers (Cranfield

1978, 165).

So, improvements in technology, the growth in population,
urbanisation, the increase in literacy and changing patterns of
leigsure contributed to the evolution of a new culture, a mass urban
culture that produced new consumer needs. In turn the newly
emergent consumer need stimulated the growth in the mass market for
consumption.'# The new urban culture not only produced a literate

working-class but also a middle-class consumer who had some



disposable income and a middle-class lifestyle to maintain. It is

female middle-class consumer. The Great Exhibition of 1851 was an
important symbolic moment for England; as Thomas Richards (1990)
notes, capitalism was consolidating its hold both economically and
semlotically and the era of the spectacle had begun. It meant the
beginning of significant change in forms of commercial activity and
inaugerated a shift in the concerns of industry from the
satisfaction of need to the invention of desire (Bowlby 1985). The
commodity became the focal point of all representation, the
magazine as a commodity also sold other commodities through the
advertisements, and as I shall argue in chapter one issues of
selling and desire were more prevalent in some publications than

Oothers.

The Periodical Press

I have described the conditions which made possible the rise of the
nass market for reading in the mid-nineteenth century; the reading
public then had two additional, relatively new groups, the
nercantile middle-class and the industrial working-class. The

number of periodicals published between 1824 and 1900 has been

estimated at around 12,500 and a substantial number of these fall
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within the period in question (Wolff 1971). The history of

newspaper publishing and production has been very well documented,

but the history of periodicals has been rather more erratic and

general surveys tend to have some difficulty in dealing with the
diverse material.'® Indeed in The Edinburgh Review Thomas Carlyle
commented on the fact that every religious sect had a newspaper of
their own.'4 It would be impossible to locate women's magazines
without putting them into context and to do this means presenting
an overview of the major types of periodical available in the
period concerned. I want to look first at the types of periaodicals

almed at upper middle-class and middle-class readerships before I

go on to lock at the new types of periodicals aimed at the newly

emergent commercial and artisan readerships. Through this section I
aim to demonstrate the diversity of reading material available and
to suggest the diversity of ideological positioning avalilable from

within these texts.

Reading for the upper middle-class was covered by expensive
quarterlies such as The Edinburgh Review (1802-1929) and TIhe
Quarterly Review (1809-1967). From the beginning of the period in
question these were very expensive, ranging from two shillings and
sixpence to three shillings.'® Thus content (they were aimed at
those with a strong classical background) and price immediately
delineated the type of readership for these journals (Mitchell
1981, 90). In the 1860s however a new set of monthlies emerged such
as Macmillan's Nagazine (1859-1907) and The Cornhill Magazine

(1860-1975), which were cheaper at a shilling. This was due to the
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1all in the price of paper but of course also meant that larger
circulations were a real possibility. These monthlies were aimed at
4 middle-class readership who lacked the income to purchase the
expensive quarterlies, and they also catered for the public’'s
demand for serialised fiction. Macmillan's Magazine and The
Cornhill Magazine were rivals; Macmillan's Magazine published
Alfred Tennyson, Matthew Arnold, Charles Kingsley and Mrs Humphrey
Vard; whilst The Cornhill Magazine under the editorships of William
Thackeray and then Leslie Stephen, managed to secure work from

Anthony Trollope, George Eliot, Elizabeth Gaskell, Wilkie Collins
and part of Matthew Arnold's Culture and Anarchy. By the end of the

1860s Macmillan's Magazine, and The Cornhill Magazine were selling

around 20 000 copies an issue (Mitchell 1981, 90).1'€

Uther popular monthlies edited by well-known authors were Belgravia

(1866—-1899) and The Argosy (1865-1887), which were edited by the
popular sensation novelists Mrs. Braddon and Mrs. Henry Wood. Two
monthlies which stayed at the more expensive price of two shillings
and sixpence were Blackwood's Edinburgh Magazine (1817-1980) and
Fraser's Magazine (1830-1882). Blackwood's Bdinburgh Magazine was
originally founded as a competitor to the Whiggish Edinburgh
Review, and was known affectionately as 'Maga' to regular
subscribers. Fraser's Magazline was a competitor which prided itselt
in its non-partisan character because its editor was not a
publisher, as in the case of Blackwood's Edinburgh Magazine and many
other periodicals during this period. Another conservative

publication was The Saturday Review (1855-1938), an influential
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weekly which became known as an organ of opinion for the upper
middle-classes, or to those aspiring to that status. Both

Blackwood's Edinburgh Magazine and The Saturday KReview are

important periodicals because they had enormous influence; and for
the purpose of comparison they are important because they represent

high literary journalism as opposed to the more popular approach of

many women's magazines.

The origins of the cheap illustrated Victorian magazine can be
found in The Penny Magazine and its rival The Saturday Nagazine.'7”
I'he Penny Magazine (1832-1845) was published by The Society for the
Diffusion of Useful Knowledge (S.D.U.K.) and was edited by Charles
Knight. As the title indicated, it was very cheap at a penny,
attractively illustrated and at the end of its first year was
selling 200,000 copies a week (De Mare 1989, 74>.'® A competitor
to The Penny Magazine was The Saturday Magazine (1834-1844)
published by The Society for the Promotion of Christian Knowledge
(S.P.C.K.) which had, not surprisingly, a strong Christian message.
These are the significant titles of the early thirties which, along
with Chamber's Journal (1832-19038), are emblematic of what Brian
Naidment (1992, 19) sees as the three motives underpinning cheap
publishing, the denominational, the ideological and the
entrepreneurial. As the century progressed and more periodicals
emerged it becomes more and more difficult to categorise

periodicals with such ease, particularly when details of editors
and circulations for instance, are not available. These early penny

nmagazines aimed to be informative and to help the reader who was
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seeking self-improvement, and they combined a wide spectrum of
topics ranging from educational information, biography, poetry,
sclentific knowledge, history and art. It has been suggested that
lhey did not in fact appeal to the working-class, but Patricia
Anderson (1992, 67) argues against what she calls the cliché that
members of the working-class did not read The Penny Magazine by

calling attention to the correspondence and commentaries, which she

claims would have appealed to the working-class.

The penny weeklies of the fifties and sixties moved away from the
concern with serious education to a rather more frivolous approach,
although they did not abandon moral instruction altogether
(Anderson 1991). They included fiction, the omission of such by The
Penny Magazine contributed towards its decline (Mitchell 1981). The
forties and fifties saw the rise of the Victorian family magazine,

characterised by the provision of something interesting for every
member 0f the family. In the fifties The Family Herald (1842-1939)
and The London Journal (1845-1912) dominated the market; their
combined sale was three quarter of a million copies a week
(Mitchell 1981). A typical issue included a biographical feature,
fiction, problem page, household hints, recipes, a short feature on
fashion and puzzles. In her excellent survey of these two magazines
Sally Mitchell (1981) concludes that the The Family Herald was more
conservative and respectable in tone than the The London Journal.
Other cheap weekly family magazines included Chamber's Journal

(1832-1938), Household Words (1850-1859), Howitt's Journal (1847-

1851) and FEliza Cook's Journal (1849-1854), These were a little
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more expensive at between one and a halfpence and twopence, but they
also proved to be popular, and of course like their penny weekly
competitors were still open to an artisan readership.'® All these
journals catered for, and indeed even constructed within their
pages, the cult of the family and of domesticity in particular.
Historians have argued that these types of magazines are
symptomatic of the demise of radicalism in the 1850s and a prelude
10 the mid-Victorian age of equilibrium. A refugee from the
Chartist movement, George Reynolds, became a key figure in the
production of another group of publications characterised by
sensationalism rather than the time-honoured cult of the family.

Reynolds 1s perhaps best known for his editorship of Reynold’s
Veekly Newspaper (1850-1924) which built up a circulation of
250,000 and was radical in approach but became known for 1its
sensational and often even salacious fiction. Outstripping it in
circulation figures was 1ts main competitor Llioyd’'s Weekly London
Newspaper (1842-1926). These were Sunday newspapers aimed at the
working-class and they are considered the inventors of the format

of the mass media.=*

The Generic Features of the Periodical

Pericdical is a generic term which includes magazines, reviews,
journals and newspapers, although the diversity within the genre is

quite prolific and indeed challenging, one consistent thread which
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they all share is that as periodicals they have a marked association

with time. As the first date-stamped comeodity (Beetham 1989)

periodicals appeared on the market at agreed regular intervals, most
commonly daily, weekly or monthly, and they were produced by an
economy which sought to satisfy consumer demand. They were
undoubtedly part of the leisure and entertainment market, and it is
important not to forget that they were the products of the

capltalist system which was establishing itself in mid-Victorian

Britain,

A periodical is easy to pick up, lay down and flick through; a book,
on the other hand, demands more time and effort and to a certain
extent, more perseverance. This is because of the demands it makes
to engage in a reading regime which most readers certainly find
difficult to break up outside of the chapter divisions. Perhaps
because 0f this the periodical is more ephemeral, it is bought to be
thrown away but it 1s at the same time a more intimate form of
literature (James 1982). The relationship between the text and the
reader is forged over time, and if readers are dissatisfied they can
withdraw from the commitment of regular purchase. Thus, readers have
expectations about matters relating to both form and content
precisely because of the protracted nature of the relationship. For
example, periodicals have a certain regularity about the order of
their features; 1f the reader is accustomed to finding the letter
page at the back then if it changes its place without warning this

will disturb the reader's usual expectations. Vhen layout changes
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readers are usually warned and as change is usually in pursuit of

lmprovement it is understood that advance notice is a beneficial

selling technique. Victorian women's magazines certainly underwent

frequent changes, usually in pursuit of improvement or simply for
survival, hence the bewildering array of 'New Series' for the
researcher to wrestle with!#®' Each periodical is usually very
quickly identified with its format; The Queen's lavish banner
headline and illustrations were associated with a certain 'classy’
style, and the absence of columns and illustrations in drawing-room
magazines such as Blackwood's Lady's Magazine identified them as
serious upper-class publications for leisured women. The dense print
Of The Englishwoman's Journal embodies the tone of a publication
which was devoted to serious reform issues, and the ornate style and
well spaced typography of Le Follet identified it as luxury
commodity which was commensurate with the expensive price. As
periodicals depend upon this intimate relationship between text and
reader and the significance of being identified with a certain
lifestyle, then drastic change 1n content or style can have
disastrous repercussions. The question about the relationship
between producer and consumer 1s complex, having a number of sites
0f connection. The consumer is a reciplient of the reading material
and is also a participant in a tramnsaction which involves more than
just the exchange of money as I shall argue in chapter one. There is
no doubt that the periodical, although ephemeral, has a unique

relationship both to its readership and to the soclety from which 1t

emerges.
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Perhaps the most contentious issue surrounding the generic features

0f the periodical revolves around its status as both an open and

closed form. It is undoubtedly a heterogeneous form which frequently
Juxtaposes visual images with the printed word and embodies a
variety of genres within its pages. Any single issue of a woman's
magazine could consist of reviews, letters, fiction, poetry and
music or sewing sheets: indeed it is often an eclectic blend of the
entertaining with the pragmatic and even didactic. Moreover, it is
lmportant to remember that some are evidently more homogenous than
others, for instance feminist journals were more consistent in tone
and approach than popular women's magazines. Within the single issue
the reader is free to construct her or his own order and is not tied
to the strict linear format required by other genres. This is one of
the reasons why it has been classed as an open form. In the essay
‘Theory of the Periodical' (1990) Margaret Beetham sets out the

terms of this debate in a particularly cogent manner and concludes

that it is both an open and closed form.=* The use 0of Tania
Modleski's (1984) work on another open form, the scap opera, has
been very useful in the discussion about open forms being
particularly ‘'feminine' forms. The specific attributes of an open
form are the absence of a single author, the relationship to time
and the self-referential nature of the serial, numerous
possibilities of order available to the reader and resistance to
narrative closure. Under this particular model, closed forms are
seen as 'masculine' because they operate in a linear fashion and

foist upon the reader a dominant meaning which denies the



Modleskl argues that the serial nature of soap operas makes them
open—-ended narratives which are more fragmented and in tune with the
rhythms of the housewife's day.=<* These features have been seen as
playful and even disruptive, and the same can be said of the woman's
magazine as an example of another open-ended form. Of course men
read periodicals too, which somewhat disturbs this possible
hypothesis, although magazines have traditionally been more popular
with women and arguably this does have something to do with its
formal qualities. Beetham (1990) also has some reservations about
this and draws attention to the passibility that magazines are not
open texts at all. She lists the reasons for this which are:
consistency of format and content matter; the regulated nature of
1ts appearance; the address to a regular and consistent ’'reader’
within the text and the fact that each issue is a self-contained
unit in its own right and is thus necessarily end-stopped.=<< Thus,
Beetham argues that periodicals are more likely to be conservative
and repressive, rather than disruptive and liberating. What interests
me is that the disruptive potential that the periodical undoubtedly
has is a feature of its heterogeneity,and this raises some
interesting but complex considerations. If a generic feature is the
ability to present a diverse number of ideological positions within
one apparent narrative framework then this needs to be tested out.

Each single issue is like a bead which when thread onto a chain

seeks both identity in its own right and the appearance of wholeness



and continuity. Thus duality is a fascinating feature of a

speclalised discourse which lends itself well to accessibility and

popularisation. Before I go on to consider women's magazines in

detall I need to provide some explanation of the methodological and

theoretical issues which underpin this study.

Towards a Methodology and Theory of the Periodical

As periodicals are complex texts they do need to be considered with
a methodological approach which can capture and problematise this
complexity. This study does not attempt to produce a quantative or
descriptive account of women's magazines, but will produce a
critique which utilises the rigour of contemporary theory with the
acknowledgement that these texts are from a period other tham our
own and therefore need to be located in another separate, but
nevertheless related historical narrative. A number of
methodological considerations do need to be raised before the
theoretical input is presented. It is important to remember that the
samples with which I deal demonstrate selective survival; that is
that they are taken from what we have left, from what has survived,
and the process af survival for these ephemeral publications 1is a

precarious combination of good fortune and selective evaluative

judgements (Maidment 1990). Indeed, I was disappointed to find a

number of magazines which I found listed in the British Library
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catalogue had been lost during the war, and others seem to have

slmply disappeared.** Complete runs are alsa qQuite rare, as are
complete issues since fashion plates and advertisements are often
lost in the volume-binding process. At any rate, with what is left
the researcher then needs to decide how to approach this material. I
decided to cover issues of representation, those of femininity,
domesticity, sexuality, work and independence, as they are concerns
found, with varying degrees of interest, in all women's magazines., I
also decided to explore each representation through the class of
magazine which was most fertile in relation to it. For instance the
chapter on work and independence revolves around feminist journals
and popular magazines as these are the two groups which demonstrate
the most interest, and in this sense the material for each chapter

was virtually self-selective.

I also needed to consider the ability of these texts to reveal
reliable evidence about the period from which they emerge. Louils
James (1982) states that they are cultural clocks by which we
measure the time, but before I could possibly hope to begin working
with this metaphor a number of areas did need to be clarified. The
key player here is the reader, and one must be careful not to
collapse the ideal reader inscribed within the text into the
historical or empirical reader. There is not a great deal ot
concrete critical evidence about Victorian readers, and the evidence
that is available is often concerned with the collation of tabular

information about sales figures and the demographic study of reading

habits. Nevertheless, this information, although interesting, tends



to move away from a theoretical engagement with the notion of
readerships. An audience is made up of individual readers, who may

Oor may nol share similar assumptions; an audience is thus a complex

phenomenon and is conmprised of numerous social and textual

compositions. By reading Victorian periodicals it 1s possible to
reveal something about reader and audience address, but one must be

very careful about making assumptions about reader-response in the
absence of empirical data.=®¢ It would of course be useful to
combine rhetorical analysis with empirical evidence about the social
composition of audience, and Lyn Pykett (1990) provides a
particularly interesting critique of contemporary study of the
periodical which has moved away from the empirical towards the
theoretical. I sympathise with this argument and of course would
want to defend my own attempts to reclaim these erstwhile lost
cultural icons; but I must be honest about the need to find a

compromise between theory and practice, one which avoids the rather
flat collection of tables and statistics, whilst also avoiding the
abstract conceptualising of texts which do have a material past and
continue to have a material presence. [ feel it is 1lmportant to be
realistic about the limitations of empirical evidence only, as one
of the most dynamic projects of cultural theory has been the focus
on cultural and historical formation through textual exposition.
What one can be sure about with Victorian women's magazines 1is the
nature of the textual constructions of the various discourses; this
I will argue, can reveal something about a given culture and its
self-articulation at a given time. What one cannot be sure about 1is

the reliability of information about readership to be gleaned from
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the content and address of a periodical. Nevertheless, it is
possible to say something about the way magazines and their
discourses locate themselves in relation to their potential and even

ideal readerships, and it is possible to produce theoretical

explanations of the significance of this relationship.

But what about James's metaphor of the periodical as a cultural
clock”? The periodicals in question were produced specifically for
women who had already been identified as a separate special interest
group in the eighteenth-century (Shevelov 1989), and Victorian
women's magazines were interested in women's world in both a
material and textual sense. The materialist position which I adopt

locks at the relationship between literature, culture and ideoclogy
and it rests on the assumption that literature does not exist
outside the system of social relations, but rather that it produces
the system that makes it what it 1s. Vhat is interesting about texts

1s that as they produce representations of the ideological formation

from which they emerge they provide a site for anxleties to be
worked out. Periodicals are particularly contemporary and, even to a
certain degree, spontaneous texts and have an immediacy lacking in
more permanent forms. As a feminist and a materialist [ am
interested in the representation of gender and the relationship
between the particular representations, and the social formation
from which they emerge. I agree with Kathryn Shevelov (1989) when
she states that magazines situate themselves,and address and figure

their readers in a particular way. The construction of a woman's

world in these texts moves towards a consideration of the private
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world of domesticity and the manner in which it Ooperates. To focus

On the materiality of these private arenas and on their quotidien
engagement with motherhood and female sexuality for example, means

the commitment to re-~consider traditional historical constructions

0f culture.

My reading of Victorian women's magazines also acknowledges the
existence of the ideology of separate spheres, but also recognises
that 1t was a site of anxiety and that it was also being constantly
contested. There is no doubt that in Victorian literature generally,
soclial life was represented as based on sexual difference and that
this was the result of a middle-class attempt to make sense of a
world that was changing (Poovey 1989), However, as the following
chapters will demonstrate, the idea of a totally monolithic dominant
ldeology is not really sustainable and does not do justice to the
complexity of both the period and its textual representations. The
hegemonic 1deoclogy of Britain was not stable and did contain
dissenting voices, and I concur with the work of other materialist
feminists who have produced a body of work in support of the
contradictions apparent in an ideology struggling for dominance.=”
There are moments when the ideclogy of separate spheres actually
empowered women, or at least operated as a source of pleasure and
gratification, and the fact that women bought magazines as a source

of pleasure is significant. Also from the private world of the home
readings of magazines can show that the private was often public,

which vindicates the need to interrogate the ideology of separate

spheres.
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But did these magazines shape or reflect ldeology and in turn did
they present or represent particular constructions of womanhood? It
ls Impossible to assert that magazines mirror or reflect society in
an unproblematic Aristotelian sense because the relationship between
text and culture is highly mediated; textual constructions
demonstrate the struggle to assert meaning, the struggles of editors
and contributors but also of readers who were able to exercise
choice in reading material and modes of reconstruction. The ritual
0f reading as a leisure activity is important too, as is the nature
of women's lives which were uneasily situated between the dichotomy
between work and leisure.®® Female textual identity, although

supposedly fixed, was a site of contradiction and my task is to

consider the role of the periodical in this process.

In chapter one I look at popular and fashion magazines,and in

particular at the construction of an ideal of femininity. I argue
that popular magazines operate as kinds of conduct book and that the

interest in the public and the private reveals an anxiety about
separate spheres which is central to the discourse of femininity. 1
also consider the regulation of the fashionable female body, the
pleasure of conspicuous consumption manifested by the female body as

spectacle, and end by looking at representations oi the (Qrient.

The second chapter is concerned with the ideclogy of domesticity in
popular and evangelical magazines through the idealisation of the
middle-class home and the mother's place within it. I also consider

the attention paid to girls in magazines produced specifically for
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them, and through the 'Girl of the Period' controversy in order to
assess their significance as women of the next generation. The

regulation of the home is a concern of many different types of

women's magazine, and by looking at the running of the home and the
supervision of servants I argue that class is a crucial determinant

in the ideology of domesticity,

In the third chapter I look at the potential disruption of the

ldeology of domesticity through representations of the working-class
woman and the prostitute. I use a range of publications aimed at
different groups of women to confirm that the notion of

respectability was firmly tied to class in the discursive framework

of women's magazines.

In the fourth and final chapter I turn to feminist journals to
consider how the twin issues of work and independence are covered,
and how they construct alternative versions of woman's world within
their pages. This involves a comparison between thelr formal and

ideological frameworks and those of the popular magazines they work

so hard to write against.
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1. See Cynthia White, Women's Magazines, 1693-1968 (London: Nichael
Joseph, 1970); Alison Adburgham, Women In Print: Writi ng WVomen
and Women's Magazines from the Accession of Queen Victoria
(London: Allen and Unwin, 1972): Ros Ballaster and Oothers,
Women's Worlds. Ideology, Femininity and the Woman's Magazine
(London: Macmillan, 1991) and Kathryn Shevelov, Women and Print
Culture: The Construction of Femininity in the Barly Periodical
(London: Routledge, 1989).

Cynthia White and Alison Adburgham provide historical surveys of
the rise and development of the women's magazine; the others
locate them historically but also theorise them from a range

0f feminist perspectives. Victorian women's magazines are not
covered in detail by any of them,and although Women'’s Worlds
does devote a chapter to the nineteenth-century it focuses on
IThe Englishwoman's Domestic Magazine and The Queen only, as it
tends to be more interested in the post-1880 period. There are a
number of articles devoted to feminist journals and details of
these can be found in the notes to chapter four.

2., 1 must at this early stage explain my use of the terms
periodical, journal and magazine. Periodical is the gemneric
term for a publication of any frequency which appears at
designated regular intervals and which has no expected
termination date. The term journal tends to be used for
publications dealing with specific subjects, journals are
usually dense and unillustrated. Magazines on the other
hand,are characterised by the inclusion of illustrations
and articles by a number of writers.

Thus, I use the term periodical to make general statements,

and reserve the terms journal and magazine to be more specific,
especially in relation to particular texts. In the final
chapter for instance,l categorise feminist publications as
journals because of the specific nature of their content,

approach and format.

3. There are though a number of publications which use gender-
specific titles and which are not women's periodicals. For
instance, The Ladies' Own Journal and Miscellany was a cheap
1%d weekly which included extracts from the fashionable and
expensive Le Follet on fashion, but was in every other way
a publication more geared towards general family reading and

entertainment.

4. In terms of the British tradition of cultural studies the
work of Raymond Villiams was ground-breaking when it first
appeared. But in the last twenty years the influence ot
continental post-structuralist theory has also made 1ts
mark on the shift from the traditional study of English
literature. Antony Easthope's, Literary into Cultural Studies
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(London: Routledge, 1991) has become one of the most
lnfluential and controversial books on the move to
Cultural studies in the academy in the last few years.

Although the theoretical approach of Alice Jardine in Gyneslis:
Configurations of Woman and Modernity (Ithaca: Cornell
University Press, 1985) does not inform my work,I have found the
Qoncept 0f gynesis which she describes as 'the putting into
discourse of woman' to be a very apposite description of what

happens in the nineteenth-century in terms of epistemological
understanding.

oee Judith Lowder Newton, 'History as Usual? Feminism and the
"New Historicism"' in The New Historicism ed. by H. Aram
Veeser (London: Routledge, 1989), Pp. 152-168, for an erudite
discussion of the need for cultural materialists to define

class consciousness in terms of the experience of women as
well as of men.

oee Eugenia M. Palmegiano, 'Women and British Periodicals,
1832-1867. A Bibliography', Victorian Periodicals Newsletter, 9,
(1970), pp.3—-36, where eighty-two periodicals for women are
listed.

Although the research was done some time ago I have found it to
be a useful source, although it is not totally reliable and I
have found a number of publications for women which have not
been listed. It is of course inevitable that there are
omissions and errors in bibliographical studies of this type,
for instance it includes Eliza Cook's Journal, which I call a
family magazine. Although there may appear to be some room

for debate on the question of family magazines, Palmegiano does
not 1list Howitt's Journal or Chamber's Journal, other examples
of this type, which leads me to believe that Eliza Cook's
Journal 1s included because of the woman's name in the title.
Thus, the author falls into a trap into which I nearly fell when
I called up The Ladies' Own Journal and Miscellany!

As I detailed above, Palmegiano’'s bibliography does contain some
lnaccuracies. WVhite also lists The Young Englishwoman as

a penny weekly when it was a rather more expensive sixpenny
weekly, and also suggests that The Female's Frilend was a

general reform magazine, but it was in fact a protectionist

tract for the salvation of prostitutes.

Palmegiano appears to use size as a mean of classification for
The Lady's Own Paper and The Queen, but then goes on 1o class
The Young Ladies' Journal as a newspaper which defies the

supposed logic as it was not a folio.

The figures can be split as follows, England and Wales 18
million, Scotland 3 million and Ireland 6 million, see William
Hamish Fraser, The Coming of the Mass Market, 1850-1914 (London:

Macmillan, 1981).
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See Raymond Williams, The Long Kevolution (London: Chatto and
Windus, 1961), p.166 for comparable figures.

For studies of the rise of the mass market see Hamish
Fraser; Thomas Richards, The Commodity Culture of
Victorian England: Advertising and Spectacle (New York:
Stanford University Press, 1990) and the introduction to

Rachel Bowlby's, Just Looking, Consumer Culture in Dreiser,
Gissing and Zola (London: Methuen, 1985).

For detalls of the history of newspaper publishing, see
George Cranfield, The Press and Society (London: Longman, 1978);
Alan Lee, The Origins of the Popular Press, 1855-1914 (London:
Croom Helm, 1976) and Newspaper History from the Seventeenth

Century to the Present Day, ed. by George Boyce, James Curran
and Pauline Wingate (London: Constable, 1978). For details of

the periodical press see Lionel Madden and Diana Dixon, The
Nineteenth-Century Periodical Press in Britalin (New York:

Garland Publishing Incorporation, 1976); The Victorian
Periodical Press: Samplings and Soundings, ed. by Joanne
Shattock and Michael Volff (Leicester: Leicester University
Press, 1982) and Michael Wolff 'Charting the Golden Stream:

Thoughts on a Directory of Victorian Periodicals' in Victorian
Periodicals Newsletter, 13 (1971), pp.23-38.

In 'Signs of the Times', The Edinburgh Review (1829),
p. 443.

The Edinburgh Review had a circulation of 13,000 copies at
its peak, but by 1841 the figures had gone down to 8,000 due
to the competition from monthlies like The Athenaum and Notes
and Querlies, see Cranfield, p.167.

The Cornhill had a circulation of 90,000 in 1860 but it had
fallen to 18,000 in 1868 and then slowly declined from

then on. It was also reputedly worthwhile to offer

the then unknown Trollope £1,000 for the serial Framley
Parsonage, so powerful was the public apetite for serialised
fiction. See Q.D. Leavis, Fiction and the Reading FPublic
(London: Chatto and Windus, 1932).

See Brian Maidment's catalogue 'Into the 1830's', produced for
an exhibition on cheap octavo magazines held in Manchester
Polytechnic Library during the Conference of the Research
Society for Victorian Periodicals in 1992, for a very
interesting description of twopenny octavo journals and
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