














































































































































































































































































































































































































































































































































































































accommodate 1 million overseas and 20 million domestic tourists annually

(CNTA/YPTA/WTO, 2001). Table 6.4 provides an indication of the total number of

rooms available and the distribution within the regions of the province at end of the

year 2000:

Table 6.4 Hotel Room Number and Distribution in Yunnan - 2000

Region | Centre | Northwest | West | Southwest | Southeast | Northeast | Total
5 Star 1945 288 - -- -- -- 2233
4 Star | 3370 221 -- 173 -- -- 3764
3 Star | 3456 1375 285 1037 805 196 7154
2 Star | 6383 4536 5229 1647 3032 -- 20827
1 Star 880 406 223 1145 979 -- 3633
Other 8185 4785 1080 4070 15170 1661 34951
Total | 24219 11611 6817 8072 19986 1857 72562

Source: Yunnan Tourism Statictic Report (cited in CNTA/YPTA/WTO,

2001)

In additions, there were 403 travel agencies in 2000, 39 of which are classified as

international, and there were 11 tour bus and boat companies, offering more then

2,000 tourism vehicles including some tour boats. About 300 restaurants are

designated for tourist use, and there are many other restaurants that tourists visit.

There were more then 500 tourist attractions and other varied tourist enterprises

supplying tourist commodities. Approximately 250 tourist-shopping facilities have

been established, and there are also other shops and shopping districts available to
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tourists (YPTA, 2001). These enterprises are increasing in number and gradually

achieving the international standards in management, administration and service.

As a main industry, Yunnan now has tourism enterprises with fixed assets of 32.371
billion Yunnan (US$ 3.9 billion) and attracts over 45 million travellers yearly. About
224 tourism resorts have opened for business and a group of famous tourism brands
are cultivated such as the Ancient City of Lijiang, Stone Forest, Shangri-la,
Xishuangbanna and Dali. It can be seen that, a comprehensive supply of tourist
facilities and services have been formed for the tourism industry development in

Yunnan (YPTA, 2003).

6.5 Economic Effectiveness of Tourism Expansion

According to Wen and Tisdell (2001: 8): “Clearly China eventually decided that
tourism development could make a positive contribution to its economic growth and
the welfare of its people. In practice, tourism development is both a response to
economic growth and a contributor to economic development”. With the rapid
growth of tourism in Yunnan, the tourism industry has already made up a larger
proportion of Yunnan’s economy as a pillar industry, and has shown its importance
to local economic development. Much of the evidence in this case study shows the
contribution of tourism to local economic growth and it is a catalyst of favourable for

economic structural change within the local economy. At the same time, local
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residents may also be able to enjoy the benefits from tourism development and come

to appreciate that tourism can improve their own living standards.

6.5.1 Tourism and Economic Growth

Tourism and economic growth is often reflected in the direct contribution of tourism
to the gross domestic product (GDP) in Yunnan. Sun (1999) pointed out that
tourism’s annual contribution to GDP is over 5 percent, which is viewed as a
standard to measure an industry as a pillar industry in the national economy.
According to the reports of the YPTA 2003, tourism total revenue accounted for
28.99 billion Yuan in 2002 and tourism’s contribution to GDP accounted 12.8

percent in that year.
LOO5: “For the many cities or prefectures of Yunnan province the rates were
higher than other regions. For example, in 2002, tourism 's contribution to

GDP, in Lijing was already 47 %"

To the local government, the studies of the tourism sector in Yunnan concentrated on

its input to regional revenue.

LOOI: “The tourism industry, however, is not only a source of new income. It

also is the important source for regional economy. The size and growth rate
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of tourism income suggest that the industry has now assumed greater

importance and could be a leading instrument of development in the region”’

In Yunnan, during the ten years from 1992 to 2001, tourism’s total revenue was up

from almost 1.5 billion RMB to 25.7 billion RMB and the annual growths are shown

in Table 6.5.

Table 6.5 Tourism’s Total Revenue in Yunnan 1992 -2001
Year Total revenue (billion) Change Rate (%)
1992 1.49 --
1993 1.85 24.01
1994 3.77 102.45
1995 6.12 62.25
1996 7.34 19.90
1997 11.9 62.17
1998 13.7 15.13
1999 20.4 48.91
2000 21.1 3.63
2001 25.7 21.52

Source: YPTA Statistic Data 2002

Table 6.5 shows that the growth of tourism total revenue was sustained so that
between 1992 and 1996 increased on average by 52.1 % and from 1996 to 2001
increased on average by 28.14%. The first five years was a key time of tourism

development because the Yunnan Province had begun to open to the outside world
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and tourism had become a pillar industry in the region; Yunnan then entered into a

period of continuing and steady development.

Some regions in China have utilised tourism as a development strategy to stimulate
economic growth and overcome the disparity of regional economic development.
With the continuing growth of tourism as a major industry in Yunnan, it seems
reasonable to expect tourism to play a leading role to promote local economic

growth. In this process,

AROS5: “Considering the development of an industry, by the local
government, first it is the role of the industry in generating the government
financial revenue, and then it is the contribution to economic growth. Note
the enthusiasm of the government in making the tourism sector a major
industry, with its associated roles for tourism in regional revenue and its

contribution to GDP”.

6.5.2 Change of Economic Structure

Tourism is an industry subject to restructuring (Telfer, 2002). The effect of tourism
growth will influence the change of industrial and regional development structures.
First, due to the rapid growth of the tourism industry, the industry structure of

Yunnan Province has been changing. According to the data provided from the
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Yunnan Province Master Plan of Tourism Development, Table 6.6 shows the change

of Yunnan’s economic structure through the different GDP contribution of the

Primary, Secondary and Tertiary Industries (including the tourism industry) in 1990

and 1999.

Table 6.6 Structure of the Yunnan Economy --- 1990 and 1999

Content Contribution to GDP from Difference Industries (%)
Years Primary Secondsry Tertiary
1990 37 35 28
1999 22 44 34

Source: Yunnan Province Tourism Development Master Plan

However, the above analysis shows:

“The shares of both the Secondary and Tertiary industries have increased at
the expense of the Primary industry. Where the Primary industry had the
highest proportion of GDP in 1990, by 1999 it had become the smallest. The
Secondary industry had the highest proportion in 1999 at 44 percent and the
Tertiary industry, which includes most of the tourism industry, accounted for

34 percent of GDP” (CNTA/YPTA/WTO, 2001:223).

190




Obviously, the expansion of tourism is not only a source of new income; it also
promotes the development of a wide range of enterprises that are allied to the
industry. In this sense, it becomes a stimulus for indirect job creation and a
replacement for declining or lost industries (McDavid and Ramajeeingh, 2003). At
the same time, in general, the development of tourism is based on the supply-

attraction and its accessibility for the market as well as the organisation and policy of

local government.

ARO7: “Because of tourism resources and locational advantages, it may be
assumed that the regional economic development structure has been
transformed by tourism and the tourism industry could be regarded as a

leading or mainstay industry in Yunnan”.

In relation to its role in development strategy, one interviewee said:

AR04: “The structure of tourism development has decided some very
important aspects of the regional structure of Yunnan's socio- economic
development such as the exploitation of resources, distribution of region
development, rational division of labour, and the control or adjustment of

regional development”.
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6.5.3 Special Benefits to Peripheral Regions

In addition to the described role of tourism in regional economic development, the
significance of special benefits arising from tourism to the local economy is
particularly noticeable in some peripheral areas like Xishuanghanna. Xishuangbanna
Dai Autonomous Prefecture is situated at the tip of Yunnan Province, with many
natural and cultural heritage resources. The region has one third of Yunnan’s major
ethic group — Dai Nationality population (about one million). Its varied ethic life-
styles and cultures and its tropical and subtropical climate, tropical rainforest, wild

flora and fauna, makes it a major attraction for tourists.

Despite its great tourism potential, Xishuanbanna was not targeted as a major tourism
destination until 1980 because the ultra-leftists in the Chinese Communist Party were
worried about national security in border areas and therefore restricted entry to the
areas (Wen and Tisdell, 2001). It was only in the middle of the 1980s that the

Yunnan government began to develop its tourism potential.

By the early 1990s, the Yunnan Government had decided to facilitate tourism
development as the leading industry in Xishuangbanna. As Shao (1999) stated,
before the 1990s, the major industry of the region was rubber planting which
contributed over 60 percent to the GDP of Xishuangbanna. From 1990 to 1997,

tourism arrivals increased from 416,000 to 2,034,000 and total tourism income from
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36 million Yuan to 1.26 billion Yuan. The income from tourism in 1997 accounted
for 31.9 percent of Xishuangbnna’s GDP. Tourism has become the third industry

after rubber planting and agriculture (YPTA, 1999).

Tourism had also begun to make an important contribution to Xishuangbanna’s
economic development. For example, during the important time of tourism
development, from 1990 to 1996, the local government revenue increased from 64.77
million Yuan in 1990 to 247 million Yuan in 1996. Tourism in Xishuangbanna was
also becoming an important source of income creation. In 1996, the per capita
income of farmers reached 1,166 Yuan; the per capita income of urban people was

3,912 Yunan, and this has increased 20 % every year since then.

At the same time, a large number of tourists helped to enhance the circulation of

capital and information, and accelerate Yunnan’s opening to the outside world.

ARO0G: “Tourism development in Yunna that drectly led to the opening-up of
undvelopnted areas to the outside world. On the other hand the further
opening-up has provided more opportunities of economic development to

these regions”.



6.5.4 Tourism and Poverty Alleviation

The rapid development of tourism has helped ethnic minorities get rich in depressed
areas and alleviate poverty. Yunnan is one of China’s the most undeveloped
provinces with more poverty —stricken counties than any other provinces. 1n 1994,
about 7 million people lived below the poverty line of less than an annual average
income of 300 yuan per capita. These people were distributed throughout the
province’s 73 counties including Diqing, and had to be financially supported by the
central government. With the poverty alleviation plan of the government for
improving infrastructure and developing advantageous industries, the absolutely poor
rural population of the Province was reduced to about 2.86 million in 2000. In this

process, the tourism industry has played a very important role.

To achieve the aim, as a celebrated attraction in Yunnan, Diqing Tibetan
Autonomous Prefecture has been promoting itself as “the Shangri-la” described by
British writer James Hilton in his book “Lost Horizon”, published in 1933, Xinhua
news agency reported (Mitchell, 2003). The wprd “Shangri-1a” is said to be a Tibetan
word for paradise, or an ideal place. Local officials in Zhongdian county of Diqing
prefecture pointed to the area’s snow-capped mountains, lamaseries and people from
different ethnic group living together in harmony and peace as evidence that their

county enshrines the features of “Shangri-la”. The county was renamed from
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“Zhonddian County” to “Shangri-La” after December 2001 with the approval of the

State Council.

Diqing is one of the many poor regions of Yunnan Province. In order to develop the
local economy and help farmers to alleviate poverty, the local government made a
general plan in 1992 to exploit tourism resources in this region. Subsequently,
especially between 1995 and 1998, tourism was rapidly developed in this prefecture
as a special industry. Overseas arrivals rose from 7,600 in 1995 to 30,000 in 1998,
which increased about three fold. Tourism foreign receipts rose rapidly from US$
0.85 million to US$ 13.795 million that raised fifteen fold. Domestic visitors
increased from 35,000 in 1995 rose dramatically to 610,000, increased by sixteen
fold. During this time, the tourism industry brought the total tourism income in this
prefecture from 17.3 million Yuan to 230 million Yuan, increased by twelve fold. In
1998, the average GDP per capita reached to 2,340 Yuan in Diqing. In 2001, Diqing
hosted 1.24 million domestic and overseas tourists, an increase of 14.3 percent on the
last year; 24 percent of local revenue came from tourism, accounted for 883 million

Yuna in that year (YPTA, 2003).

Luxi County of Diqing is the poorest area of Yunnan’s counties. There is a very
typical example where tourism helped to alleviate poverty; it is called the “effect of
Alu Old Cave” because an Old Cave has helped to boost its local economy. As stated

by Shao (1999), in 1987, Luxi invested 68,000 Yuan to exploit Alu Old Cave as a
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tourist attraction. In the following year, Luxi immediately attracted 71,000 tourists
from overseas and other regions of China and the direct tourism income reached on
2.289 million Yuan. In 1998, there were 300 tourism enterprise and more then 1,100

private tourism businesses (YPTA, 1999).

Obviously, a great change has taken place in Luxi County since the county paid more
attention to tourism development to boost the local economy. After the first five
years of tourism development, the direct tourism income had already reached 190
million Yuan and indirect income accounted for 380 million Yuan in this county.
According to a survey in Xianredong Village of Luxi County, the net income per
person rose from 150 Yuan to 1400 Yuan annually. Only in the 1997, there were
about 200 households that had broken away from poverty in this village including 37
households where family income reached 5000-10,000 Yuan annually (YPTA,

2003).

Therefore, tourism as a pillar industry has had important strategic implication for
structural change of the local economy and poverty alleviation in these poor regions,
and particularly in the minority regions of Yunnan. The role of tourism in regional
economic development has been recognised and tourism as a pillar industry has been
established through the positive involvement of government and special tourism

policies in Yunnan. At the same time, many other changes are happening in Yunnan
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that are not only economic but also contribute to regional development and

modernisation. These will be examined in the next chapter.

6.5.5 Danger of Over-Dependency and Other Concerns

The successful development of tourism as in key industry of Yunnan, which began in
the early of 1990s, did not come without a price. There are opportunity costs
associated with the rapid growth of tourism, especially the expansion of tourism
facilities, as the government embarked on an aggressive programme to develop the
tourism infrastructure under the ‘tourism priority’ development strategy announced
by Yunnan’s government. Some disadvantages of tourism development, in particular
in economic effectiveness, have neen noticed and discussed when tourism has been

identified a pillar industry.

There is growing concern that the regional economy is too dependent on tourism and
the dangers of over-dependence were demonstrated by some setbacks within tourism
development projects in Yunnan. First, some tourism projects failed due to over
investment in an attempt to attract world class partners for regional development. For
example, the “99 World Horticulture Exposition” was held in Yunnan in 1999. The
activity was at the time by the Yunnan government identified as a great opportunity

to develop Yunann’s tourism. It was estimated that the project had attracted over one
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million visitors from oversea countries or regions during this period of about 184

days (Shao, 1999). But some projects for this activity, however, had some problems:

ARO4: “Yunnan's government offered huge fiscal support and provided loan
guarantees undertaken in relation to the project’s infrastructure. But,
because of the over scale of the project development, the expansion of the
project entailed substantial financial outlays, including expenditure on the
provision and maintenance after the activity. In addition, the original project

had not got the business effects in the following years”.

Second, in some hotel projects, an unintended consequence resulted from the over-
emphasis on the quantity and class of hotels rather than the real demand of
accommodation especially in some major cities of Yunnan like Kunming. In the past
ten years, “total hotel rooms increased from 321,116 in 1991 to 948,185 in 2000.
While room capacity almost tripled during the ten-year period, the lodging industry’s
operation steadily deteriorated in terms of both revenue efficiency and profitability in
China” (Zheng, 2003:386). There were problems of rapid hotel development leading
to overcapacity or ONVET‘SF}PPAI\Y of hotel rooms and the efficiency disparity between the
centre cities and other regions and the different class of hotel.

ARO06: “The o‘mv\e'r\éa‘;c:(;ity of hotel rooms from the mid-1990s has seen

downward trends in occupancy since then. Although an average room
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occupancy rate reached up 55% due to the holding of the Horticultural

Exposition in Kumming in 1999, after 2000, it reduced to 40% in Kunming

and other regions less than 50% in Yunnan’

The low occupancy in 1998 and 2003 could also be due to the Asian financial crisis
and SARS devastation in China. The overcapacity has not only caused poor
profitability for the China’s hotel industry, but also hurt hotel property values (Gu,
2003). These events confirmed that the demand for travel and tourism is subject to
cyclical variation depending on the level of economic activity in the developed
countries but also political uncertainty can have a dramatic effect on the number of
visitors (Ayres, 2000). Furthermore, the disadvantages of tourism’s rapid growth in
the economy is not limited to the economic effectiveness of tourism projects, but is
also related to problems in the social and cultural environment, which will be

examined in the next chapter based on evidence from Lijiang of Yunnan.

6.6 Tourism as a Pillar Industry: Policy Implications

The positive tourism growth is the result of a deliberate economic policy decision by
the government of Yunnan. The policy in Yunnan identified tourism as a pillar
industry, which can be described as being a supporting process to tourism
development from local government. At the same time, the development of tourism

was supported by the tourism priority development strategy adapted at a different
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regional level. The government’s policy and strategy are an attempt to establish a key
industry position for the tourism sector and support the priority development of
tourism infrastructure, tourism facilities and services through investment guided by
local government. For this, the local government also tried to put in practice and
strengthen an organisational structure to ensure tourism became a pillar industry in

Yunnan’s regional development.

L

CONG
6.6.1 Policy Formulation and Establishment of Industry Position

“Policy formulation is deliberately described as a process rather than an action to

emphasize its continuous nature” (Jenkins, 2000:63). Therefore,

LOO02: “a feature of the policy formulation in Yunnan is reflected in that there
were different tourism policies at the different development stages for tourism

and regional development”.

A series of reports from the Yunnan Province Tourism Administration (YPTA) set
out the main recommendations reflecting the policy formulation for tourism as a
main industry. These reports have expanded the policy formulation process during
three historical periods since 1978 in Yunnan including “Summary of Tourism
Development in Yunnan” (YPTA, 1999); “Enhancement of Government of Leading

and Promotion of the Pillar Industry™ (YPTA, 2000); and “The Practice and
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Exploration of Tourism Industry as a New Growth Point for Economic
Development” (He, 1999). A brief historical analysis is presented below to show the

Vghanges over the last three decades in Yunnan in tourism policy development and in

tourism’s role in the economy.

1. Historical period one: 1978-1988

From 1978 to 1988, it was “The Ten Years of Pioneer and Start” for tourism
development in Yunnan. “Prior to 1978, tourism in China primarily served the
political purpose of promoting the achievements of Socialist China, to expand
China’s political influence, and to promote international understanding and
friendship through receiving invited guests and tourists” (Zhang at al, 1999). In
1978, the Province had only 1 travel agency and 8 hotels with less then 300 rooms

provided. But,

ARO1: “since the implementation of the opening-up and economic reform
policy after 1978, the nature of tourism gradually shifted and changed to an

economic activity”.

In 1988, visits to Yunnan from overseas tourists increased to 12,000 and the foreign

exchange revenue from tourism services reached more then US$ 1.3 million (YPTA,

1999).
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In this period, any policy change involving tourism served as a means of bringing
currency and encouraging the opening-up of Yunnan. Although tourism had become
an important part of Yunnan’s economy, the tourism sector was only recognised as a
“reception sector of government” because of the influence of the planned economy

system. Tourism was not in reality an “industry” in Yunnan. Therefore,

ARO4: “the policy only focused on the tourism system transformation from
‘reception sector’ to ‘econonomic activity sector’. The main policy areas

included enterprise reform and tourism education and training ",

2. Historical period two: 1988-1995

The major development steps for the tourism industry were taken from 1988 to 1995
and called “The Seven Years of Rapid Growth”. The significant event for tourism
development in China took place in December 1985 when China’s government first
incorporated tourism in their Seventh Five-year National Plan as a key content for
economic and social development. And then, at the regional level, in 1988, the
tourism industry was first declared as a major industry by Yunnan’s government
because of its importance as one of China’s main tourist destinations. In 1992,
Yunnan Province’s Government had set out the goals and rationale of a provincial
policy for tourism to support development. During this phase, the tourism industry in

Yunnan had achieved the “historic transformation” from “the reception stylc™ to

“economic industry style” (YPTA, 1999).
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The first statement of the rationale for tourism as the major industry was summarized
from two articles: “Promote Development of Yunnan Tourism: Summary of Meeting
of Leaders of the Yunnan Tourism industry (YPTA, 1992) and “Enhancing the
Efficiency of Tourism Enterprises in Yunnan” (YPTA, 1992). In 1992, in the early

stages of tourism development, the government had already realised that tourism can

be accepted as a main sector to develop.

LOO03: “the goals and rationale of tourism policy would deal with how to

develop tourism when tourism has identified as a major industry ",

The early general considerations and major points focused on tourism as an
integrated sector which serves as a show-window for exhibiting the achievement of
the open-door policy in Yunnan. Many tools and channels were used to promote the
development of the tourism industry, based on the policies of mass restoration and
development of tourist attractions, and regulating the tourism industry to promote

international tourism development from the central government.

3. Historical period three: 1995-2000

From 1995 to 2000 was the phase for establishing tourism as a pillar industry in
Yunnan. In 1995, the Yunnan Provincial Party Committee, and Provincial
Government decided on the policy to develop “Four Pillar Industries” embracing

mineral production, tobacco, forestry and the tourism industry. In this very important
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period, tourism as a pillar industry was to be enhanced through a phase of overall
construction and development in many local areas of Yunnan Province, and the
tourism industry had been already one of the greatest sources of economic growth
and regional development. While tourism had been identified as a pillar industry in
Yunnan after 1995, the most important feature of the new policies was that should

include the new commitment by government to support the development of the

}a tourism industry.

Tourism was identified by government to play a leading role based on the market
force for tourism development; it was also called as the tourism industry of
“Government Guiding Style”. Therefore, tourism development has been supported
strongly by “all aspects of the society” based on government, local organization and
private sector partnerships. In particular the government had played a leading role in
the development of the tourism industry. For example, during the Ninth Five-Year
Plan period, 50 to 100 million Yuan each year was used as a special fund from
government as fiscal support to tourism (YPTA, 2001) and “the holiday resorts

construction attracted about 8 1,490 million in foreign finance in Yunnan" (LO03).

Obviously, the formulation of tourism policy and the process of tourism development
are closely linked. The formulation and content of policies made by the government
can lead regions to promote tourism development and show what changes are

expected regarding the level of involvement, organisation and resources in the field



of the tourism industry development. Regional authorities play a leading role in the
formulation of policy that can be used to develop tourism, especially at the early

stages. In Yunnan, the relationship between tourism policy and tourism development

has been demonstrated.

6.6.2 The Priority Growth Strategy for Touirsm

Through a series of promotion policies, the tourism industry will be reinforced or
supported, which has been an important mission of regional government and local
authorities. However, the dominant role of government in tourism development is
reflected on tourism can be accepted as a priority development sector in Yunnan’s

economy.

LOOI1: “The Priority Growth Strategy from Yunnan government is one part of
the regional development strategy and the growth rate of the tourism industry

continues to exceed the average level of national and regional industrial

development .

Within the priority development strategy, tourism is given a higher priority in the
regional government’s economic plan. For example, during the Seventh Five-Year
Plan to Eighth Five-Year Plans, Yunnan Province Government had invested more

then 30 billion Yuan to improve the poor infrastructure and the lack of suitable



transport links in Yunnan. And then, during the following five years, there was also
about 60 billion Yuan for improvement of infrastructure (YPTA, 1999, 2000). The

main investment for tourism infrastructure came from regional government in

Yunnan. From 1992 to 1995, transportation improved significantly in Yunnan,
making access relatively easy in what used to be a remote corner of China. In this

progress, Kunming Airport has become the fifth largest international airport in China

(YPTA, 1997).

-

Sécond, the development of the key tourist destinations in Yunnan was identified as
one éart of the priority development strategy. In 1997-2002, the fiscal department of
Yunnan Province had provided a special fund 1 billion Yuna and other public funds
about 3.1 billion Yuan for some special projects in tourism infrastructure
development. It includes the improvement of Kunming airport, the new airport at
Diging and Linchang and the restructure or rebuilding of 25 tourist attractions in
Yunnan. As a special provision, the basic roaq_in Yunnan, the government provided

3 billion Yuan to construct highways and provide an efficient road network for the

next 10 years (Shao, 2003).

In Yunnan, the role of tourism in local economies was strengthened by the tourism
priority development strategy. Yunnan province is a peripheral region of China and
the government investments were a means of mitigating current poverty and potential

environmental problems. In 2002, the government invested 3.15 billion Yuan for the
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poverty alleviation plans in association with tourism development including five
large projects to improve the infrastructure facilities in the poor rural regions of
Yunnan (YPTA, 2003). These projects involve soil improvement and water
cons§rvation, electric power, roads and “green belt” building. Upon the completion
of these projects, the province will not only have solve the problem of shortages of
water, electric power and roads, but also made improvement in the basic

infrastructure as a foundation condition for tourism development in these regions.

6.6.3 New Dimension of Policy and Western Regional Development Strategy

Within the development process in Yunnan, the objectives of tourism were extended
to include an assessment of this activity in relation to regional and local development
in economic, environmental and socio-cultural terms (Baidal, 2003). The Western
Regional Development Strategy presented the major opportunities for Yunnan’s
development: national development strategy has clearly specified expanding of
tourism development as one part of western regional development and the
implementation of Western Regional development strategy will benefit the rapid
development of Yunnan tourism including infrastructure development and
environment improvement. According to the Western Regional Development
Strategy, Yunnan Province Government announced the basic target of tourism
development is that the tourism industry will be a major socio-economic sector and a

pillar industry to achieve regional modernisation and sustainable development in
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Yunnan Province (CNTA/YPTA/WTO, 2001), thus the development of the tourism
industry has been established by Yunnan government as one part of a regional

strategy for economic and social development.

As Jenkins (2000) points out, “in tourism, which is particularly a multisectoral
activity with ramifications that are economic, social, cultural environmental, and
political, a tourism policy will be an amalgamation of many sub-policies pertinent to
different areas” (Jenkins, 2000:62). Therefore, the main principles or areas for
tourism and regional development policies to achieve the above objectives were
emphasised to guide the tourism industry in regional development in Yunnan. For
example, the famous “Four Combining Principles” as stated by the Yunnan Province

Government in 1999 and 2000 (YPTA, 1999; 2000), they are:

e Combining the development of tourism as a pillar industry with the socio-
economic development of Yunnan, based particularly in the low-income or
poverty areas;

e Combining the development of tourism with the development of Yunnan as a
great “multi-cultural province”;

e Combining the development of tourism with the further opening up of Yunnan
province and modernisation;

¢ Combining the development of tourism with the environmental protection and

sustainable development in Yunnan.
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The current state of the policy of tourism as a pillar industry, it is the result of more
than 20 years of Yunnan government support, which has introduced a series of
successful policies for encouraging the rapid development of the tourism industry.
Although tourism growth is a significant general factor in China’s continuing
economic prosperity in many regions, especially in the economically backward
regions of China like Yunnan, tourism as a pillar industry is also the policy choice
process for regional development (Liu, 1998). Various public policies in Yunnan
were used to support tourism in the previous period, and now, the regional policy is
an instrument to guide the regional development especially in the involvement of the

government as a main participant.

(

[ . N

Yunnan ﬂad an actvi)vist government in that period, which directly intervened in
tourism development through thg implementation of tourism development policies.
The government set up effective oggranisation and management through tourism
admjpisrtrraﬂtiqn bodies for the implementation of tourism development policy. The
Yunnan Province Tourism Administration (YPTA) is the highest tourism
administration body in Yunnan, which was organised into departments of Planning
and Development, Policies, Law and Regulations, Personnel and Education and
Tourism Enterprise Management. Kerr (2001) cited the proposition of Pearce (1992)
that, in terms of scale, tourism organizations can be national, inter-regional, regiroﬂnal,r
sub-regional or local. In Yunnan, tourism administration sectors of in the city,

prefecture, and counties act as branches of YPTA,; their functions are similar to the
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YPTA performing a facilitating role in developing and managing tourism at the local

level.

The government also played the role of regulator, entrepreneur, banker and motivator
(Vanegas Sr and Croes, 2003) to facilitate tourism development in the province. It is
: .. T
responsible for the macro-control of tourism in Yunnan, coordmatlgg‘(tounsm across
administration levels and different industries, planning tourism development, and
arranging training programmes. Now, theses circumstances are changing. The
functional needs of the Yunnan government in tourism development include greater
emphasis on the role of the enterprise sector; meeting increasing competition from

other destinations within China and in Southeast Asia, and more emphasis on

marketing with promotion of the province as a single destination.

The rofler qf government in tourism development is still an area of céntfoversy. Some
writers, such as Jenkins has argued that this is inevitable because only government
can undertake certain tasks, for example ipt\rﬂg@gi_s»@_igfllfunctions which are
reserved for government. Even in the last decade where the government has been
under pressure from international agencies to withdraw from the commercial
operation of tourist facilities and let the private sector take this role, there are some
aspects of tourism support which only government can deliver. In China due to

political centralism, the state has retained both a dominant role in policy — making

and the implementation and management of strategies as evidenced by the tourism
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priority development strategy in Yunnan. The participation of the foreign private
sector is limited to joint ventures but accession to membership of the World Trade
Organisation will change this and initiate a futher opening-up phase. However, as
noted in Chapter 7, communities with impressive results benefited from a more

relaxed government policy to encourage more participative actions.

6.7 Summary

In this chapter some of the research findings have been used to reflect on the main
research question — wﬁy has the tourism industry been identified as a pillar industry
for regional development in Yunnan? What was found is that tourism has had a
catalytic effect in regional economic growth and restructuring. Statistics presented
show that it has made a significant and continuing increase to regional GDP, and has
increased sectoral incomes sustanitially, although there was a tourism setback in
some tourism development projects. It also noted that in some of the poorest and
peripheral areas tourism has been particularly beneficial. From the evidence
presented it can be claimed the tourism as a pillar industry has had the strength
because of the rapid growth of tourism and its ability to offer comparative
advantages in peripheral areas has facilitated development where other types of

development would not have been possible. This supports some of the claims made

for tourism in Chapter 4.
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The economic contributions of tourism to regional development, which have accrued
from the use of tourism as a pillar industry, have undoubtedly been achieved in part
through the strong policy and financial support of the central and provincial
government. Although the private sector is already involved in the tourism
development process, it is still on a step-by-step basis. However, in the next chapter
it is reported that tourism has had considerable impacts on social changes in the
region’s overall development process. It would appear that the choice of tourism as a
catalyst for regional development, and the social changes in peripheral areas and

communities has been successful in Yunnan.
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CHAPTER 7

DEVELOPMENT AND MODERNISATION: TOURISM AND
REGIONAL DEVELOPMENT IN LIJIANG, YUNNAN

7.1 Introduction

This chapter presents&tﬁ; ﬁn;ilr\lé\s) which resulted from the analysis of tourism used
In regional developmen;?n .Lijian’g, Yunnan. These include the results from in-depth
interviews with regional government officials, authoritative academicians, and
tourism operators. The purpose of this chapter is to build on the analyse of tourism as
a pillar industry in Yunnan presented in Chapter 6; and to look at the role of tourism
as a development strategy for the region with the focus on Lijiang, a city in Yunnan
Province. The early influence of tourism as a regional development strategy will be
discussed first based on its comparative advantages in resources and policy support.
Second, its key role in the stimulation the socio-economic development process is

discussed. Finally, community involvement in tourism in Lijiang will be examined

through a case analysis of Huangshan Village.

7.2 An Introduction to Lijiang: Comparative Advantages of Tourism

With 330,000 inhabitants living in 7,600 square kilometres including the Old Town
District and Jade Dragon County, Lijiang City is still an important tourist destination

as a sub-region in Northwest Yunnan Province. “Located on the old caravan route to
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Tibet and India and just north of Burma, Lijiang has long been a centre for trade and
a town where many different cultures is together (Spensley, 2003: 11). Tourism at
any destination is dependent on both the characteristics of the destination and also
the type and characteristics of tourists who visit. Undoubtedly, the tourism
development of Lijiang is rooted in Naxi culture as a comparative advantage. As a
famous tourism destination in China, the unique Naxi culture and beautiful landscape

provide abundant tourism resources for Lijiang (Map, 7.1).

LIJIANG

Map 7.i Lijiang and Its Position in Yunnan Province
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The focus of this case study in Lijiang, The cultural resources and lifetyles of the
Naxi community are a key product in a growing tourism market and would serve as
the basis of comparative advantage (Sinclair, 2003). As a tourist attraction, according
to the summary of research results from He and Ives (2002), six characteristics often
attributed to Naxi culture were incorporated in promotional literature: Tibetan
origins, shamanic religion, primordial pictographic literature, matriarchal social
structure, liberated sexual arrangements and distinctive costume. Lijiang is a
minority autonomous district with Naxi national culture. In 2002, the total population
of the region was about 351, 000 and 58.6 percent are Naxi, 24.43 percent are other
minorities including Yi, Tibetan, Lisu and Pumi, and just 16.97 percent are Han
(Zhang, 2002). The ancient Naxi spoke the Tibeto-Burman language and believed in
a special religion — the primitive Dongba. In their special lifestyles, they were also
descended from Tibetan nomads who lived until recently in matriarchal families,
though local rulers were always male. Women still seem to run the show, certainly in
the old part of Lijiang. Therefore, the Naxi are a people with a long history and a rich
cultural heritage which has been created by the Naxi people over many years of
assimilating different cultures - the “Dongba culture” such as Naxi classical music,

the Naxi building style, and the development of their special lifestyle.
As the most representative attraction of Naxi culture, the ancient city, Lijiang Old

Town is found in Dayan town, which is a largely Naxi settlement first built during

Southern Song Dynasty eight hundred years ago. In 1997, Lijiang Old Town was
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listed as one of the world’s Cultural Heritages sites by the United Nations
Educational Cultural and Scientific Organisation. It is remarkable for its layout,
which channels a stream with willows alongside the gate of every household, and its
architecture is noteworthy for the blending of elements from several cultures that

came together over many centuries.

Lijiang is also noted for its perennially snow-capped Yulong (Jade Dragon) Snow
Mountain that is about fifteen kilometers from the ancient city of Lijiang. Shanzidou,
the main peak of the mountain, looks like a gigantic dragon, clad in white snow all
the year round at an altitude of 5,596 meters above sea level. The Jinshajiang (Gold
Sand) River drops 3,000 metres at the Hutiaoxia (Tiger Leaping Gorge), and one of
the world’s biggest gorges, supplying a hydro-electric plant. The 500-year-old
camellia tree in the Yufengsi Lamasery which produces over 20,000 flowers a year,
the Black Dragon Pool, and the grandiose Phoenix Tower are all outstanding

attractions.

In the regional development process, the Naxi people of Lijiang were faced with a
great deal of change in the last century. The great influences in Lijiang’s
development were the “Big Two”: first, as one of the country’s 56 nationalities, the
Naxi was officially incorporated into the People’s Republic of China in 1951.
Second, the reform policies and the Open Door policies were adopted in the late

1970s and foreigners were again allowed to visit Lijiang to offer development and
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modernisation advice. In this process of development and modemnisation from 1985,
a regional development strategy was aimed at making the region to become an

important international tourism destination both in Yunnan Province and China.

As aresult, tourism has developed extremely fast in recent years and the tourism
industry has been recognised as Lijiang’s key industry. In July 1995, tourist arrivals
to Lijiang were 700,000 which earned a tourism income of 0.16 billion Yuan; and
there were only 8 hotels and 9 travel agencies at that time. In 2002, there were more
then 3,270,000 tourists arriving in Lijiang including 120,000 foreigners and
3,150,000 Chinese that brought in about 2.5 billion Yuan of tourism income
including 36,020,000 USD of foreign tourism income and 2.1 billions Yuan of China
domestic tour incomes. In this year, there were 64 hotels, 32 travel agencies, 14 tour
companies, 6 tourism automobile companies, 23 tour restaurants, 298 hostels present

(Zhang, 2002).

As noted above, in seven years there was a rapid increase in the provision of tourist
facilities to attract and support both domestic and international tourists. Yunnan,
although regarded as a geographically periphereal area of China, used its tourism

comparative advantages to diversify its economy, a process that is evident in Lijiang.

ARO3: ““The fact was that not only did the regions possess a significant stock

of tourism assets for economic development, but also tourism development



was changing and improving the social —economic life of the local society in

Lijiang from a traditional society to modernization society”.

7.3 The Change Begins for Tourism in Regional Development

The tourism industry of Lijiang started in the late 1970s after China adopted the
national opening-up and reform policies. Therefore, the early change in regional
development in Lijiang, focused on Lijiang’s opening-up to the outside world and
using tourism as development strategy to improve the infrastructure and exploit its
economic development potential in this peripheral region. It is possible that the
importance of tourism in the regional economy and its derived benefits acted as a

demonstration effect in Lijiang.

7.3.1 Tourism and Opening-Up of Lijiang

According to Harrison (1992: 18) development strategies in developing countries are
based on a variety of approaches towards “modernisation” and “development”.

These approaches are found in many countries of the world.

ARO06: “In the development process of China, especially in undeveloped
regions like Yunnan, modernisation as a general strategy for regional
development, was first described as a process of opening to outside of the

world’’?
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Therefore, “tourism can be seen as a form of modernisation transferring capital,
technology, experience and modern values from the West to LDCs” (Harrison,
1992:10). In June 1985, Lijiang was designated an open area by the State Council
and Military Commission. The role of tourism as a development strategy in the

opening-up of Lijiang has influenced the process of Lijiang’s regional development

in the early phase.

LOO5: “The opening-up of Lijiang firstly was focused on the tourism industry
when Lijiang opened to foreign visitors from 1985. Tourism is a key industry
in Lijiang that had been begun from 1992 which was time of further opening
— up to outside both other regions and to the world. In fact, in the short
period since the opening-up of Lijiang, tourism has been become the main

opening-up factor”.

In Lijiang, many interviewees stressed that the biggest change in Lijiang is seen in
the role of tourism in the opening-up of Lijiang in the process of regional

development:

(1) When Lijiang opened to foreigners, only 400 foreigners visited to Lijiang in
1985. But, in 2002, over 148,400 overseas travellers came to Lijiang (Lijiang

Tourism Bureau, 2003).



(2) With the opening of Lijiang, capital, expertise, technology and ideas were
brought by overseas investment in the tourism sector (LOO01). As the first
joint-venture hotel, the Grand Lijiang Hotel owned by M. Grand Hotel
Company, was opened on November 8, 1996. In the last ten years, about
3,950 million Yuan came from overseas businesses as investment in tourism

development (LJYB, 2003).

(3) In 2002, tourism foreign exchange reicepts in Lijiang reached $ 41.86
million. According to forecasts by Lijiang Tourism Bureau, by 2010, annual
tourist expenditure will reach four billion Yuan, including US $ 200 million
in foreign exchange, and account for more then half of the total revenue of

Lijiang (LJTB, 2003).

The above comments clearly support the assumption that the benefits can accrue
from tourism which was already identified in Chapter 4. It is not only economic
benefits which accrue; attracting foreign investment as a supplementary source of
capital is important because it brings with the consequent market connections and
management which contribute greatly to achieving commercial success. It also

provides employment benefits and linkages, which contribute to the multiplier effect.

Therefore, tourism is an important “change agent” in the process of opening-up and

development in Lijiang. In the change process, the relationship between tourism and
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opening-up for regional development in Yunnan, that is shown in the statement by an

interviewee:

ARO06: “The development of tourism in Yunnan originates from opening-up to
the outside world. On the other hand, tourism ensures the further opening-up
of Yunnan. As a result, tourism and opening-up offer a broader or continuous

foundation of development and modernisation in Yunnan”.
Following the opening to the outside world, tourism has succeeded in promoting the
process of modernisation in the regional development. However, a number of social

and cultural problems can to be associated with this process.

7.3.2 Modernisation of Infrastructure

Tourism was being used not only as a tool to help develop the region, but local
government also used tourism planning to ensure the tourism industry has been a
major catalyst for infrastructural improvement which could benefit other aspects of
regional development. Lijiang has been for centuries an important regional market
town, and a way-stop for trade and travel between the south (centre of the Province
such as Kunming) and the remote north and west. Until the mid-1990s, access was

essentially dependent on bus transportation. The road from Kunming to Lijiang in

1984 was a 3-day bus trip; from 1988-1992 it took 2 days.
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LOO03: “Therefore, in the early stages of tourism development in Lijiang,
tourism development policy has Jocused on two general Strategies. the

expansion of infrastructure and the protection and enhancement of natural

attractions for tourism”.

From 1992, with the opening-up of Lijiang, for supporting tourism development, a
series of Infrastructure projects have been financed by Yunnan Province government

and many changes have occurred in Lijiang (He, 2002):

(1) In December 1992, the Lijiang airport was begun which was seen as the most

important single aspect of infrastructure for tourism in Lijiang.

(2) In December 1992, a provincial —level conference on the future of tourism in
Yunnan was held in Lijiang; Lijiang was targeted as a key city for tourism
expansion. Based on the conference, an investigation of tourism and

infrastructure had been carried out by the Lijiang government in early 1994.

(3) In October 1994, a very important plan for tourism development was put
forward to develop 12 key projects in Lijiang. “4 major development
programme launched in this year included ‘one mountain’ (Yulong Snow

Mountain), ‘one lake’ (Lugu Lake), ‘one citv’ (Old City), ‘one culture’



(Dongba culture) and ‘one custom’ (Naxi nationalities)” (LO04). In
December 1997, Lijiang’s Old Town was accorded World Heritage Site

status By UNESCO.

(4) Since 1994, short stretches of the Kunming ~Dali highway have even begun
to resemble modern highways, and the bus connection from Kumming now

takes only 8 hours.

(5) In April 1995, Lijiang Airport was inaugurated with a service between
Kunming and Lijiang with the flight time of forty minutes. In November,

1996, Lijiang-Dali and Lijiang-Xishuangbanna air routes were opened.

(6) From 1994, there were five large hotels in Lijiang officially authorized to
accommodate foreign tourists. By December 1996, twelve hotels were in
operation including the Grand Lijiang Hotel, and it is the first owned by

multinational company in Lijiang.

It is interesting to note the specificity of the projects. When development moves
away from the general to the specific, it usually demonstrates a maturity of approach.
It is also noteworthy that the infrastructure projects developed to support tourism

provide benefits to locals particularly through improved transport links both within

and inter-province.



It is clear that the importance of tourism in the improvement of infrastructure for
local development has been widely recognised especially in Lijiang where tourism
has been identified as a key industry and tourism €xpansion as a main economic
strategy. With the development of tourism in Yunnan, an important manifestation is

apparent such that infrastructure has developed rapidly and made a new ‘model of

regional growth’.

ARO04: “In the trajectory of regional development, in the fist place, the
tourism planning of Yunnan Province for regional development has been
based on the relationship between national, Province and Local level. The
successful planning was carried out to enhance a destination like Lijiang as a
world-class destination for tourism development through a series of
investments from the higher class government department and fund
supporting foreign investment. A second trend, based on the expansion of
infrastructure such as Lijiang has created a new centre as ‘a space
translation’ for regional development. The inequality of development has

been reduced between the centre region and the poor or remote regions”.

The above comments are important. Another benefit arising from the improvement in

transport infrastructure has been to reduce the relative remoteness of the peripheral

arcas.
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7.4 Transformation of Social-Economic Structure

The use of tourism as a regional development strategy induced change in the
industrial structure, occupational structure and human development. In China, like in
all developing countries, the development process has been seen also as a
modernisation process. In this changing process, one of the most Important outcomes
is that the results in remote regions like Lijiang show that tourism can stimulate both
structural change and human development. Harrison’s comments (1992, 2001) refer
to the process of modernisation; inevitably tourism would also provide new
opportunities for the residents of the city and county. Modemnisation does not only

transform the economic process but also the lives of the people.

7.4.1 Industrial Structural Change

In the modernisation process, social —economic structural transformation was often
seen as the main aspects of this process; tourism would be supported as an agent of
change. Therefore, many governments in seeking regional development gave their
attention to a means to move from a heavy emphasis on traditional subsistence
agriculture to a more modern, more urbanised, and more industrially diverse

manufacturing and service economy (Yah, 1991).

AN



In the late 1980s, the major industry in Lijiang was agriculture and local residents
were very poor, with GDP per capita only about 510 Yuan. In 2002, the tourism
industry and other tertiary industries had become major industries and the regional
income from these industries including the tourism industry was 54.32 percent of
GDP. The public income of Lijiang reached 100,070,000 Yuan and per capita GDP
increased to 4,867 Yuan (Zhang, 2003). Therefore, almost all of the interviewees in
Lijiang identified the role of tourism in the change of the economic structure and

stressed that the change was very important to Lijiang’s regional development, for

example:

LOO05: “For the development of any region, it’s very important to find a key
industry and establish the major structure of industrial development that may
meet the needs of regional and national development. For a very long time,
the agriculture industry and other relevant industries were still traditional
industries in Lijiang’s development. From 1992, the tourism industry
provided a new growth point and became the main industry for Lijiang’s
development. Tourism development is changing the economic structure of
Lijiang and this change is the biggest change in Lijiang’s local

development”.

Lijiang’s development began to establish some new mainstay industries depend on

tourism, biological resources, forests with fruit, and animal husbandry. The structural



change has been made to maintain Lijiang’s GNP growth at a rate hi gher than other
regions of Yunnan Province. An annual progressive growth rate of 12 percent must

be reached, so as to guarantee that the economic growth of Lijiang enters the

foremost ranks in Yunnan Province (He, 2003).

These comments again recognise one of the benefits arising from tourism, which can
create linkages with other sectors in the regional economy. This has happened in
Lijiang, and it has had an important catalytic effect. The growing importance of

tourism in GDP and its regional ranking is illustrated in the follwing comment.

LOO04: “The contribution of the tourism industry, in 2002, reached 46.7% of
GDP in Lijiang. After more then 20 years, one of the biggest changes is the
growth of tourism into the largest of Lijiang s key industries. For the change
of industrial structure, that can be reflected in the ranking of tourism,
manufacturing and agriculture in recent years. Ten years ago, the rank was

agriculture, manufacture and tourism”.

LOO05: “Of course, with tourism development, more and more Lijiang people
saw their life begin to relate very closely with tourism. In most villages of
Lijiang, the 40 percent of the total population, their life is related with the
tourism industry. In some villages, such as Huangshan village, the proportion

is higher than 60 percent. Therefore, the overall change of Lijiang's people's
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lives has taken place from the change of economic structure. Tourism is even

more deeply influencing everything in today’s Lijiang .
These comments reflect the major impact that tourism has had on the villages in
Lijiang. This is not only seen in the changes in occupational structure but also

through the opportunities to improve standards of living.

7.4.2 Occupational Structure Transformation

An occupational structure transformation is a basic indicator of movement from a
traditional society to a modern society. The largest employer in Lijiang is the
booming tourism industry which confirms the role of tourism as a generator of
employment in regional development. “Tourism means greater integration into the
world economy and created opportunities for movement by the population into the

‘modern’ sector from ‘traditional’ subsistence agricultural sector” (Clancy, 1999:4).

Today, the most common jobs in Lijiang also involve tourism. During 2003, 36,000
people were employed directly in tourism and more then 80,000 employee worked

indirectly in tourism sector including more than 67 hotels in Lijiang city and 37 tour
agencies, 6 automobile companies (LJTB, 2003). Many families now work to set up

stores or small shops to cater to the high number of tourists in Lijiang. It is estimated



that there were more than 600 stores for tourists in the Old Town of Lijiang in 2000.

A woman shop operator felt it was important to work in tourism; she said:

TOO05: “Ithink ... that maybe the most people are working for visitors in
Lijiang running small restaurants, working at hotels, or guiding tours. I am
sure that the life style of many people has changed because their jobs were

translated from agriculture to service for tourists”.

These comments were further supported by local government officers:

LOO5: “The big change, in early years of tourism development in Lijiang,
was the growing number of people working in the tourism industry. Now,
most new jobs are in tourism service, small stores, and repairs, especially in

the Old Town of Lijiang "

LOO04: “In fact, today in Lijiang, the new development in recent years is that
many people or families work to set up and manage tourism service sectors.
Many people are already the primary owners of stores, restaurants. But 10
years ago, the majority of Lijiang population was local farmers and their

salary was still reflecting the agriculture conditions .

The evidence from the interview sample is that underlying the economic

reconstructuring has been the growth of entrepreneurial activity. Restructuring has
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not only changed the employment structure, but has created new opportunities for
people. These opportunities have come through direct employment and also by
people starting their own businesses. Sometimes tourism and its employment effect
are confined to a discussion about job creation. But in Lijiang, it has actually

stimulated the growth of small businesses.

7.4.3 Human Development with Tourism

There is no doubt that a change in social-economic structure coupled with human
development for local people has occurred since tourism has become a major

industry.

ARQ2: “The change is also seen in that people develop themselves through
this process making the new role or social life style and achieving the

translation of traditional values”.

Tourism inevitably would also provide new opportunities for the residents of the city
and county. The modernisation process dose not only transform the economic

process but also the lives of the people (Smith, 1992; Wall, 1997; Harrsion, 2001).

After the establishment of the Old Town in Lijiang as a United NationsWorld

Heritage Site in 1997, in recent years, Lijiang’s population has grown with a number

of outside people moving to Lijiang. In 1998, in only one year, about 400 families
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moved to the Old City of Lijiang from other areas. It is estimated that there were 600
stores in the Old City, of these about 200 are managed by people who moved to

Lijiang in this year (Spensley, 2003).

LRO2: “The big change is the growing number of people moving to Lijiang
that gives a different population number Jor the Naxi autonomous region.
There are multinational people that can be found within Lijiang. Of course,
many outside people moving to Lijiang has helped in creating a greater
awareness among Lijiang residents and enhanced the process of city

development quickly for regional development”.

Another important aspect in regional tourism development is the change in the status
of Naxi women. Tourism has made very big changes to the employment structure,
local people’s behaviour, values and traditions of the society because of the
improvement in cross-cultural understanding. In Lijiang, Naxi women did suffer, as
did all Chinese women, under the imposed patriarchal ideology of the Old China,
which viewed men as intrinsically superior. On the other hand, in the traditional
division of labour, the transitional family structure puts total income directly in the

hands of the men although women had to shoulder much of the work load.

But, now Naxi women have been able to hold their own and have been positively

affected by tourism development. Taking many forms, tourism may provide a variety
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of services to tourists, including food, lodging, purchasing goods, guides and
transportation. In the Old City of Lijiang, from the traditional Jobs requiring
meticulous care like embroidery and sewing, to basic handwork like boiling wine and
grinding flour, from feeding pigs and chickens to the running of small businesses,
they were all done by women. Sometimes, they even operated shops and were
engaged in the stable businesses (Spensley, 2003). In Alys Spensley’s survey in the
market of the Old City on a typical day (11/18/99) the majority of the stall owners
were Naxi. Out of the 55 stalls that were set up, Naxi people ran 32; the majority of
these owners were also women. Women do still remain the primary bosses of these

stores (Spensley, 2003). Therefore, women have benefited from the opportunities

offered through tourism development.

In the education development, Lijiang has popularised the 9-year compulsory
education requirement and eliminated illiteracy among the school-age children and
young people. Especially, in order to support tourism, international tourism

education was established in Lijiang by the government.

LROI: “It is important to notice tourism education for vocational and degree
levels in Lijiang. The Lijiang tourism school is one of the best vocational
school in Yunnan. In 2002, the first university in Lijiang, the Lijiang Tourism
Cultures College of Yunnan University, has been set up under the Yunnan

government. According to the plan for the university's development, there
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will be more then 7,000 students who will enter the university to study in

2005

Obviously, tourism and local economic development has also provided opportunities
for Lijiang’s human development with people receiving an improved sense of
identity, lifestyle improvement, change of status, public health and education
development. These indicators show the impact of tourism has had in regional

development process with the transformation of the social-economic structure.

7.5 Social Change: The Effects on Culture through Tourism

The development and modemisation of Lijiang through tourism has affected on the
local society. Aspects of modernisation often confronts traditional values and unless
care is taken in the planning process to identify means to protect these, the traditional
culture, which is the basic attraction for tourism, can be seriously depleted. On the
one hand, Lijiang’s natural environment and the cultural landscape are important
factors to attract tourists to Lijiang but the culture of the area and the old traditions
are exposed to a growing world community. On the other hand, tourism development
in Lijiang is bringing the area into the modern world, although the cultural conflicts

such as the commercialisation of Naxi culture and the change of traditional life are

occuring.



7.5.1 The Commercialisation of Naxi Culture

In the process of development and modernisation, Lijiang’s development is very
dependent on tourism based on the increasing numbers of visitors in Lijiang. The
effects of economic development on Naxi culture are beginning to be noted and the
negative changes affecting Naxi culture are at the centre of a development debate in
Lijiang. For example, the minority cultures contribute to the exotic allure of Lijiang,
and constitute a valuable resource for business. In Lijiang now, a big problem is the
“commercialisation of Naxi culture”. Naxi culture has moved away from the
traditional lifetyles and is beginning to be as symbolise in business. The
commercialisation of Naxi ethnic cultures includes changes in traditional family and

moral systems, shift in ideological attitudes, and changes in traditional life style.

ARO3: “There are now very few Naxi people who are living in the Old Town
in Lijiang. Their homes with the traditional Naxi style are rented to
businessmen who use them as a product to attract visitors.. Most Naxi people
have chosen to move outside the Old Town and live in more modern homes.
So many people visited feel Naxi culture is not the true and traditional Naxi
culture. But, more important, Naxi’s society has been changed because of the

change in traditional life style”.

Therefore, Lijiang’s attraction was being described as “selling lifestyles” or “selling

culture”. In fact, the government also supports the process of the commercialisation
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of Naxi culture within the local economy. The government also give support to
business for the building and maintaining of the homes in the traditional style for

business, by providing wood and other building materials at a cost below the market

value (L1, 2002).

LO04: “Today, walking the main street, you cannot feel the true life of Naxi
people instead it’s a marketing of tourism commercials. In the Old Town, of
about 6,000 Naxi homes, more then 1,600 homes are used as shops or
accommodation for visitors. Among them, 70 percent are managed by people
Jfrom outside of Lijiang. Many people are worried that this is not the Lijiang

of the Naxi people”.

Of course, “selling culture” brings much income to support Lijiang development and
Lijiang people have much benefit from tourism. Obviously, this is a social change,
because the change of cultural attitudes should determine the change of behaviours
(Totaro and Simeone, 2001). Now, with thousands of tourists concentrated on
Lijiang because of tourism development, it has resulted in the city swelling quickly
and more modernization. It is changing the traditional style of Lijiang — ancient Naxi

nation city (Zhange, 2002).
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7.5.2 The Change of Social Behaviour

The cultural conflicts arising from tourism development are key problems facing
Lijiang; there is strong confrontation between the cultural preservationists and
development. The Naxi culture in Lijiang is losing its unique aspects, but the changes

also have a great influence on people’s conceptions of their own identity to change

their behaviour.

T002: “The Naxi created a written language over 1000 years ago using an
extraordinary system of pictographs. But not enough of the young Naxi
people are learning to speak the Naxi language, and Han words will
eventually end the unique Naxi language. In addition, many new words like
English are introduced into the Naxi people’s vocabulary. Now, although
many people talk about Dongba religion, that is only being preserved in
Lijiang in the research institute and in the stores. Many people lost their
religious beliefs. The ‘Dongba Ge’ I owned as an attraction,is more
important, I will introduce and teach the Naxi language or religion to Naxi

people”.

In fact, apart from language and religion, other aspects of culture are changing and

adapting which are reflected in the daily lives of the Naxi.
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TO03: “More and more Naxi people are eatin g different kinds of food
including outside food from different regions or countries. Naxi people also
are listening to different kinds of music and learning different dances. Their
Naxi traditional clothing is only being worn by tour guides as being
especially attractive to tourists. As people begin to incorporate other cultural
practices at a rapid rate, the Naxi traditional customs are less obvious in

many places”.

The changes in Naxi culture are raising some problems in the process of
development and modemnisation in Lijiang. The government and many people of
Lijiang have begun to realize and recognize the need to protect their own cultural
beliefs with tourism development and the opening-up policy. Traditional values and
behaviour in this area are changing and local development is already effected by the

social change process.

As a centre of the Naxi Autonomous Region, the Naxi population remains a majority
in Lijiang. Since tourism has been developed in Lijiang, many Naxi people say that
all the international and domestic tourism development allowed them to gather a

greater sense of identity; minority groups show the changes in the ethnic make-up of

the area.
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ARO03: “Lijiang Old Town has already changed because of the influence of
the outside world. With scores of cafes that serve Western food, bookstores
that carry English-language books and shops that mostly sell T-shirts printed
with fake Dongba characters and other non-authentic items, many of the
original Naxi inhabitants of the Old Town have moved out. In fact, we can

not feel the difference between Naxi people and Han people”.

Obviously, the above comments clearly support the view that tourism plays an
important role in enhancing communication between visitors and local people, and it

encourages local people to adapt or work for what they lack to develop themselves.

As tourism is described as a ‘people industry’ based on the massive flows and
interaction of people internationally, it is necessary to take into account what might
be the consequences of these phenomena at the destination. Where culture is the
main attraction, as in China, first particular concern has to be given to protect the
cultural patrimony, and the secondly tourism development based on local culture can
also be used as a way to promote social development in local areas. What is required
is an approach, which balances as far as possible the economic benefits against the
possible socio-cultural disadvantages. A particular problem is that economic benefits
flow immediately the tourists arrive at the destination but the socio-cultural effects in
the development process are more evolutionary and longer-term. It may be that the

authorities in Yunann need to follow the village example and involve the



communities more directly in the tourism and development process. In the current
context of China, this may only be happening on a small scale but it is a means of
raising awareness of the value and fragility of culture, enhancing the participatory

process and giving the communities some sense of ownership in the process of

change.

7.6 Community Involvement in Tourism: Reflections on Huangshan Village

In using tourism development as a pillar industry in Lijiang, a consequence is that
tourism has the potential to influence development in the peripheral areas particularly
in rural communities ‘where much nature tourism occurs, and where the search for
ever-more exotic destinations continues’ (Dowling, 2002:253). Although community
involvement in tourism has emerged and been refined in the context of developed
countries, a similar approach in developing countries does not seem to have been
considered in detail. In considering the significance of community involvement in
tourism in Yunnan, one of the key issues concerns its role in bring about fundamental
change in rural economies and societies (Barke, 2004). In researching Huangshan
Village, attention was given to the above changes in the rural area through the
community’s involvement in ethnic tourism in the regional development process. On
the one hand, tourism will continue to affect the rural community enhancing their
active involvement in the industy, a benefit from tourism development. On the other

hand, tourism development in rural areas should be on a sustainable basis and be
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compatible with industry development, rural socio-economic regeneration and
diversification, and natural and cultural resources conservation in the countryside

(Tosun, 1999; Dowling, 2002, Sharpley, 2002; Sinclair, 2003; Barke, 2004; Sharpley

and Roberts, 2004).

7.6.1 Ethnic Tourism in Huangshan

There are many types of rural tourism activity present in different localities in
Yunnan. One of the advantages of rural tourism is that it is based on local initiatives,
local management, has local spin-offs, is rooted in local scenery and it taps into local
culture (Telfer, 2001). Since the opening-up of Lijiang in the 1980s, Huangshan
village began to initiate tourism using its ethnic resources. Huangshan village is
situated in the Southwest of Lijiang, 2 kilometres from The Old City of Lijiang, and
covers a total area of 92, 3 square kilometres inhabited by a population of 10.410 and
90.5 percent of who are Naxi. Huangshan village is one of the homes of Naxi culture
and is also representative of Naxi folk customs including Naxi classical music, Naxi
dance, Dongba culture and religion. Ethnic tourism in Huangshan is a form of
recreation combining cultural and natural resources, which are marketed to the public

in terms of the quaint customs of indigenous and often exotic people.
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A recent development in Huangshan rural tourism as sustainable activity has been
the revival using ethnic tourism. For a very long time, agriculture was still the
traditional industry in Huangshan village and most farmers cultivated land for grain
and gets very low incomes. From the 1990s, the village has been opened to tourists
and they began to develop village attractions to attract visitors into Huangshan

villages; and now it is a well-known ethnic tourism project in China.

TO04: “‘The tour of folk custom at the Naxi village encouraged tourists to go
into the Naxi farmer’s home viewing the landscape of farm, eating Naxi food,
living in the Naxi cottage and enjoying times with the Naxi family which is
called ‘as Naxi people for one day’. The tour of folk custom based on the
Naxi farmer, not only is the reflection of the Naxi cultural feature, it is also
identified as the biggest advantage to local development using ethnic

tourism’”’.

Overall, the ethnic tourism activity and its growth imply a much better use of the
countryside. In Huangshan village, there are now 66 Naxi households as “Fixed
Hospitality Farm Household” designated by local government to provide the special
Naxi Tour of folk custom to visitors, and they also sell holidays to visitors from
cities. According to the statistics of Huangeshan Village Government, in 2002, 50
among the Fixed Hospitality Farm Households received 177,500 visits and gained

5.03 million Yuan (Huangshan Government, 2003).
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In the process of Huangshan ethnic tourism development, local government has
made the “Huangshan Naxi Ethnic Tourism Development Plan” to support this
project, which is already one of part of Yunnan development. Carrying out the plan
in Huangshan Village, local government has improved more than 80 percent of the
transportation routes and more than 90 percent of communication by telephone and

made many policies and standards for protecting local ethnic tourism resource

(Huangshan Government, 1999).

7.6.2 The Economic Benefits: Tourism and Rural Development

With tourism development in rural areas, the emphasis on local inputs can help to
generate regional development and the benefit from tourism development was
noticed firstly by local people. In this model of indigenous tourism development, the
local government has first given a great deal of attention to the economic benefits of
tourism for local development (Hall and Jenkins, 1998) and rural tourism is
increasingly being used for socio-economic regeneration and diversification
(Sharpley, 2002). In Huangshan village, many businesses associated with rural
tourism are small —scale and independently owned by the local farmer and therefore
generate income for the local economy. With the ethnic tourism development, a

significant life quality improvement has been occurred in the local household.



TOO01: “Developing rural lourism, our farmer has had more benefits. Before
we were worried about eating, but now we are thinking which food is better
to eat. Now, many households like my family (averaging 6 people) earn an
annual income of 20,000 Yuan or more. So more income we earned which

isn 't consumed we are using for rebuilding the house and travel or education

of children”.

Clearly, the benefit of rural tourism in improving life quality has the most positive

economic benefits for local development in the village.

LOO06: “Because the majority of the Naxi population are local farmers, the
farmer's development means an improvement in the minority's condition.
Now, in the Huangshan village, the agriculture development corresponds
with tourism development so that more and more farmers are able to enjoy

the benefits of tourism”.

Today, rural tourism is increasingly being used for socio-economic regeneration and
diversification as a development tool (Sharpley, 2002). Especially, in the past 20
years, China’s government has given a great deal of attention to the economic
benefits of tourism, particularly for rural areas, attempting to reduce poverty in the
western region. With a total population of over 800 million, the rural areas of China

have fallen short of the urban centre’s economic development boom. As China’s
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biggest province in the south-western region, Yunnan is among the poorest areas in

the nation. Tourism development, therefore, is still a development option to reduce

poverty 1n rural area.

7.6.3 Rura] Tourism and Sustainable Development

Community involvement in rural tourism and its potential benefits is also reflecting a
broader recognition of tourism and sustainable development in rural areas. As
previously mentioned, in Huangshan village, a great part of tourism income is
generated by the local households that are small and independent businesses.
Therefore, in Huangshan village, farm-based tourism is a more sustainable

development form for community — based tourism.

ARO4: “The rural ethnic tourism is organised through ‘farm household +
firm’ and the farm-based tourism promotes community development in the
village. These are locally owned small enterprises used as a vehicle for
integrated rural development by creating jobs, business opportunities,
incomes and allows the rural development to have substantial promotion by

local government in the region”.

Community-based tourism is a more sustainable form of development than
conventional mass tourism (Timothy, 2000). It may help a community increase 1ts

pride in an area and it can often help it strengthen its recognition of the cultural and
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assets of an area: Because, this type of ‘farm tourism’ in Huangshan was based on
distinctive Naxi practices, the tourism development was also seen as a sustainable

development tool in rural areas to protect and retain the intrinsic qualities of the

countryside.

TOO03: “In the early Stages, there were 10 households in the ‘Fixed
Hospitality Farm Household’ service for tourists who had earned income
Jfrom tourism. With the growth of ethnic tourism, more and more households
have begun to consciously protect their Naxi folk customs at home for
building, gardens and for the Naxi people lifestyle. In fact, as the Fixed
Hospitably Farm Home for guests, their home has become a living museum of

Naxi ethnic culture”.

As a consequence, there are changes to the local rural community both social and
cultural. That is ideas and behaviour that result from the hosts’s tourism operations in
the local community. However, some farmers had viewed the change from their own

perspectives in decision-making process for the tourism industry.

TOO01: “Rural tourism development brings a great change and the change is
so fast that is affecting our life. We are learning to be a businessman rather
than a farmer. We have begun to know some things we didn 't understand

before and now evervthing is changing. Although I am still a farmer, I have a
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business card, mobile and information notebook. The relationship between
households and government has also changed. I am expecting that the new

role of government is to look Jor markets and provide an improved standard

o manage rural tourism within the rural household .

Although moral and ethnic conflicts may exist in the host society, the evidence of
Huangshang village has showed that ethnic tourism development based on the Naxi

culture provides an alternative to protect the local environment and culture.

TOO02: “Rural Tourism has taken the diversity of culture because of opening-
up of the village. But, as the tourism products or attraction, the importance of
local culture is increasing in the village even in every household. Now more
people are learning some Dongba language and Naxi music and dance have

been a popular activity in the Naxi village”.

With the ethnic tourism development, the social structure of traditional rural life is
changing. In Huangshan village, a long-established village social order based on the
local socio-political traditions has changed. For example, the “farmer-based tourism”
and “community-based tourism”, have changed the model of traditional agriculture

life in the village. Obviously, following the changes the traditional socio-political

views are being influenced by a new village social order.
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LO06: “The social model of ‘farmer + Government’ in the village is already
changed to ‘farmer + firm + government s, 50 the local government should
establish some mechanism to fit the change of socio-political order. Now, the
government has to make rural policies to guide the ethnic tourism
development and provide a standard to manage the operation of household
with appropriate home characteristics, garden design, hygiene and service.
The government has also to give financial support to the farmer, which will
be helpful to the farmer changing their investment into new business. of
course, it is also very important to train the farmers. Trainings can improve

farmers ‘education levels and enhance their competency”.

The case study of Huangshan village has demonstrated that small —scale tourism
based on owner-managed units can be a successful model. It was shown that where
this model was based on ethnic culture, the protection, enhancement and presentation
of culture was a main issue. It can be suggested that this village model has much to

offer tourism development in Lijiang. There are differences in scale, but the principle

of cultural protection is transferable.

7.7 Other Concerns for Tourism and Development in Lijiang

Tourism development of Lijiang, as some of the examples above suggest, has

contributed substantially to economic growth and social progress in the region.
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However, the challenges of regional development using tourism as a development
strategy may cause negative problems. The negative impacts include the problems of
leakage, the lack of linkages, over-exploitation and development disparity. There are

other problems too which influence tourism in regional development.

First, development and modernisation based on tourism often has come at la high
costs to the environmental resources of the region. Lijiang has a large number of
tourist resources and the local government has focused, since 1996, developing both
the District of Yilong Snow Mountain and Lijiang Old City. Although, tourism has
promoted Lijiang’s economic development in recent years, thousands of tourists
swarming up Yulong Snow Mountain have result in severe environmental problems
(LOO05). Many people are worried that a change in global climate warming and more
people visiting the mountain will affect the city’s water supply. In Lijiang, more than
1.1 million people depends on the summer melting of the glacier on the Snow
Mountain, but, under global climate warming and tourism development, Yulong
mountain glacier has already been observed to be in rapid retreat (Zhang, 2002).
Furthermore, water from the mountain divides and runs through almost all the streets
in Lijiang Old Town, bringing part of the beauty that is also used daily by most
residents of the city for everything from washing their clothes and vegetables to
providing drinking water. As thousands of tourists concentrate on the Old Town, the
water has been polluted by more and more rubbish and waste water from visitors and

service facilities. Although Lijiang government officials claim that Lijiang’s



development motto is ‘preserve first, develop second’, this does undo some of the

damage that was caused by Lijiang’s rapid development (Spensley, 1999).

Second, although tourism is already a pillar industy that is pushing Lijiang’s
development ahead at a faster rate, achieving the balanced development in this region
is a problem facing Lijiang. Developing rural tourism and other landscape
agriculture, there are limitations of resources; many villages of Yunnan do not have
any chance to develop their folk custom tours like Huangshan village and agriculture
is still a traditional industry. For this reason, it is necessary to let agriculture
development combine with tourism development so that more people are able to
enjoy the benefit of tourism and support its development such as protecting tourist
resources or scenery (Zhang, 2002). On the other hand, it has long been recognised
that, although an intrinsic feature of sustainable rural tourism is small-scale business,
the fragmented nature of diversifying businesses reveals a number of weaknesses
such as limited market knowledge; low quality products/service; lack of information,
co-ordination, financial resources and an appropriate legal system; low levels of
knowledge of tourism and tourists, and cultural limitations (Tosun, 1999; Sharpley
and Roberts, 2004). Therefore, tourism as a development strategy needs to promote
cooperation between government, industrial sector, private sector, and local

community to minimise environmental and development disparity, and another

negative impacts of tourism development.
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7.8 Summary

In many ways the choice of a case study approach has been justified by the
presentation in this chapter. Behind the statistics on economic development there has
been a considerable social change process whose recognition has been informed by
the interview process. What is noted from the case study — and is common
throughout the developing world — is that tourism as a pillar industry for regional
economic development induces other change including social-cultural and
community as one part of regional development and modernisation. At the local
areas level, as community involvement in tourism increases the positive effect has
happened and tourism growth has emphasised culture, provided the platform to
increase income, improve living standards through wider choices, and created the

sustainable development opportunities.

In Lijiang there is also evidence that the rapid increase in tourism has damaged the
Naxi culture and natural environment. Although there are problems related to the use
of tourism in development strategies, they can be managed. In some areas the
comparative advantages for tourism and its ability to use natural attractions and

culture, may make it the most viable development option.
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CHAPTER 8
CONCLUSION AND IMPLICATIONS

8.1 Introduction

The purpose of this study has been the consideration of the role of tourism in the
regional development process using tourism as a development strategy in the western
region of China. In this study, specific objectives were identified at the beginning of
the thesis and discussed in the following chapters. The first challenge was to
integrate the literature from various disciplines (Chapter 2, 3, and 4) in order to
provide an overall framework for evaluation including synthesising regional and
other development theories and the main issues concerning tourism in development.
Chapter 5 provided a focus paradigm with a case of Yunnan, a very important area in
the western region in China selected. This study, through the analysis of
documentations from Yunnan Province and based on fieldwork with in-depth
interviews in Kunmming (the capital of Yunnan Province), Lijiang county and
Huangshan village, has helped to explore the role of tourism in the regional

development process. More of the outcomes of this field work are described and

analysed in Chapters 6 and 7.

In this chapter, first, the findings of this study in relation to the role of tourism in
regional development are discussed. Second, the implications for policy and practical

guideline are then provided. Third, the limitations of the research are identified and

discussed.



8.2 Research Outcomes

The role of tourism in regional development is open for debate (Telfer, 2002). Before
starting to discuss the specific issues in the first three chapters, tourism in
development was explored in an attempt to establish a foundation for this study.
Chapter two looked at the core values of development through a synthesis of
development theories. It addressed the view of development as a state, a process and
an option. Chapter three then presented a broad overview of regional development
using regional development models related to the changing perspective on the

strategy and policy in China.

Development issues have attracted economists’attention over long period time, there
have been many and varied attempts to explain what development are. Emphasis has
moved from the measurement of economic growth often used as a proxy for
development, to a more general acceptance of the condition of development to be an
evolutionary and continuous process. The conditions of this process are affected by
factors both internal and external to a country. It is the complexity of this process
that makes identifying change agents difficult. Tourism, as a possible development
agent has come comparatively recently into consideration, and with regard to the
developing countries, has only been the focus of serious study over the last forty
years. It has gained particular prominence with regard to the developing countries

because much of the required natural endowment to support tourism — climate, flora



and fauna, cultural distinctiveness, etc. — is usually available in many developing
countries. For these countries, modernisation based on a services sector is sometime

a better option that than concentrating of manufacturing and agriculture.

However, as tourists mainly come from the wealthy and developed countries, tourism
has attracted criticism as being a highly dependent activity. As early as 1976 the
former President Nyere of Tanzania described is as ‘the new colonialism’. It is not
only the trade pattern, which attracted this points, but also the realisation that
external events over which the receiving country has no control could interrupt visits
by tourists. The two wars in Iraq had a depressing effect on tourist visits to the whole
Middle East region. Outbreaks of diseases like SARS have affected some Asian
countries. It is events such as those described which sometimes contribute to tourism
being described as a fragile industry despite statistics showing (WTO, 2004) that
globally, tourism is a growth sector and has been so for over 50 years. This study has

examined how this experience might transfer into a regional level.

Following on from the above framework, an essential question presented in Chapter
4 was defined as “what should have happened” if tourism was used as a development
strategy in the regional development process (Doswell, 1997:107). As Scheyvens
noted (2002:3), “Its primary aim is to consider appropriate ways in which tourism
can facilitate rather than impede development, particularly from the perspective of

Third World peoples”. In developing countries, using tourism as a development



strategy has potential advantages. A SWOT analysis was used to facilitate a detailed

evaluation of the role of tourism in regional development in Yunann, using finding

presented in Chapter 6 and 7 that are summaried in Table 8.1.

Table 8.1 SWOT for Tourism Development in Yunnan

Strength, weaknesses, opportunities and threats for the tourism industry in
Yunnan

Strenghths

Unique and diversified tourist resources and affordable lifestyle

Diverse range of tourist resources in the spatial distribution

Warm, sunny climate which is conducive for travel in all seasons

Region’s access and proximity to markets as a destination

Potential for value adding of products with a low opportunity cost because of
rich natural and cultural resources for tourism and human resources

Strong support and provision of affordable tourism service facilities within
the industry

Rapid growth of tourism demand in particular for domestic tourism
Growing contribution of tourism to regional GDP and revenues
Social-economic structural transformation and human development

Special benefits for peripheral and rural areas including income benefits and
poverty alleviation

Tourism development in peripheral areas supports the modernisation of
society

Strong financial support for infrastructure improvement for tourism

Strong support of ‘government guiding policy’ and ‘priority development

strategy’ for tourism development from regional government



Community involvement in rural tourism to support regional sustainable

development

Weaknesses

Damages to traditional culture due to the cultural conflicts arising from

tourism

The limitations of rural tourism development because of lack of market

information, management skills, co-ordination and appropriate legal system

Opportunities

The Western Development Strategy was announced in 2000, which stressed
the central government’s support for local industry development

The rapid growth of China’s tourism as a main destination in the world

The huge growth in domestic tourism

The support of finance and policy from regional and central governments in
the implementation of the Western Development Strategy

Tourism development that is already the main resource with the
transformation of the industry structure in many sub-regions in Y unnan
Many sub-regions have made tourism as their main development strategy to
promote regional development and modernisation

Community involvement in sustainable tourism in rural areas

Threats

Environmental problems with rapid growth of tourism concentrated on
destinations
Development disparity of tourism in a region due to imbalance economic

development level and different resource conditions in local areas
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In this study, three research questions were noted which sought evaluate the role of

tourism in regional development. The main findings of this study pertaining to each

of the sequential research questions are discussed below:

8.2.1 Why has the tourism industry been identified as a pillar industry for regional

development?

The tourism industry has been recognised as a pillar industry in regional
development strategy by the provincial government. First, the evidence from Yunnan
has revealed that the tourism industry is one of the few sectors in which the western
region of China holds a comparative advantage and it has the biggest strength and the
potential to generate regional growth and development. In a regional context, this
means that the tourism sector generates more value added than a similar amount of
resources invested in another sector. Tourism therefore offers lower opportunity
costs. The characteristics of Yunnan are regarded as having a comparative advantage
based on the region’s diverse tourism resources, unique natural attractions and
accessability, and with human resources available at a lower opportunity cost in
comparison to other regions for developing tourism. These are powerful reasons to
recognise and support tourism as a pillar industry. A related and important question

is whether touridm has any particular disadvantages associated with it, which might

mitigate its development impact.
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Second, the findings in Chapter 6 were that tourism is not only a fast growth
industry; it also can be a vital element in regional economic development and
restructuring. This strength was noted in the thesis that the tourism industry has long
been recognised as a growth industry and as an effective input to economic
development. By contrast, in prior research examined in Chapter 4, there were
arguments against using tourism in development. One argument is that tourism has
the danger, in some situations of over-dependency (Ayres, 2000) because it is
dependent on economic circumstances in the main tourist generating countries.
Tourism is also affected by a series of unpredictable event such as terrorism (USA
2001), natural disasters (Asia tsunami 2004) and disease (SARS outbreak 2003). This
dependency argument is also said to be a contributory cause of problems including
leakages, low entry-skills, low pay, seasonality, and associated socio-cultural impacts
to tourism. However, many of the criticisms made of tourism can often be seen in the
experience of other industries in the developing world (with the exception of oil),
which face similar international dependency relationships often intensified by a

regime of tariffs and quotas which are not present in the tourism sector.

Third, as presented in Chapter 6, the tourism industry is also a growth pole and
played a leading role to generate regional development. Tourism has outstripped
many other industry sectors. It had become the growth point and one of the greatest
sources of economic development. Here, a growth pole is the dynamic unit that raises

the economic “size” index of an area or of a country (Perroux, 1988). In Yunnan,
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tourism has become a main contributor to regional economic growth and public
revenues; more important, it plays a key role in the change of the economic structure
in developing peripheral and poor regions. In particular, the tourism industry as a
pillar industry, in this region, has moved beyond developing traditional
agglomeration economies and has developed clusters with strong linkages in order to

become a very competitive destination (Telfer, 2002).

Moreover, there are various special public policies that are becoming an instrument
for enhancing tourism as a pillar industry in the development process, and which are
supported by the involvement of the government as the main participant. It is
concluded that the designation of tourism as a pillar industry and tourism priority
growth strategy in Yunnan have been justified. The Western Region Development
Strategy has provided a regional infrastructure which has been an effective support

for diversification and modernisation.

8.2.2 How does the role of tourism in regional development relate to the development

and modernisation process in the underdeveloped regions?

This study demonstrated the catalytic role of tourism in the process of regional
development and modernisation with the example and analyses of the experience in
Lijiang. Development is a process of change through which societies move from one

condition to another. As a process of change in an underdeveloped region, previous



studies exposited that development was always defined in term of western —style
modernisation through economic growth, social-economic structural change and
social - economic liberalisation (Redclift, 1987; Todaro, 2000). Therefore, in Yunnan
like many regions of China, development strategies are still based on a variety of
approaches aiming for “modernisation” and “development”. The findings in Chapter
7 showed that the model of regional development in an underdeveloped region is
characterized by these distinct stages, when great changes have taken place in the
process because of the role of tourism in development: (i) opening-up of the regions;
(ii) the transformation of the social-economic structure; and (iii) Social change based

on the people and culture.

First, tourism was used as the main industry to facilitate the opening-up of Yunnan
and to support regional economic development in the early stages.Tourism was seen
as a form of modernisation, transferring capital, technology, expertise and “modern”
values from the West to LDCs (Harrison, 2001). This study supports the earlier
conceptualisation of development and confirms that tourism can play an important
role in promoting and enhancing regional development and modernisation in the
underdeveloped regions. In Chapter 7, the evidence of tourism development in
Lijiang shows clearly that tourism has promoted the beginnings in the process of
modernisation. This change in Lijiang is focused on the regional opening-up to the
outside world as a case in this area (AR06). Following on, tourism has also

stimulated economic liberalisation, the growth of foreign investment and
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modernisation of the infrastructure. As a result, tourism offers a broader and

continuous foundation for development and modernisation in Yunnan

Second, tourism as a main industry has directly influenced the social-economic
structural change in this region, which was often seen as the main platform of
regional development process. In the late 1980s, the major industry in Lijiang was
agriculture and most other industries were still ‘traditional’. In 2002, the tourism
industry and other tertiary industries had become pillar industries and the regional
income arising from these industries was equal to 54.32 percent of GDP. This change
is the biggest change in Lijiang’s local development (LOO05). At the same time, the
largest employer in Lijiang is the booming tourism industry and the occupational
transformation has created opportunities for a movement by the population into the

“modern” sector from the “traditional” subsistence industrial sector.

Third, there is no doubt that social change arising from tourism has occurred in the
process of regional development. Tourism plays an important role in enhancing
communication between visitors and local people, and it encourages local people to
adapt to new work opportunities. As a centre of the Naxi Autonomous Region, the
Naxi population remains a majority in Lijiang. Since tourism has been developed in
this area, many Naxi people say that all the international and domestic tourism
development allowed them to gather a greater sense of 1dentity; minority groups

reflect the changes in the ethnic make-up of the area. At the same time, tourism and



local economic development have provided opportunities for Lijiang’s human
development with improvements to health and education provision. The evidence of
this study showed that the change in life-style in Lijiang has allowed people to

develop themselves through tourism opportunities.

Although the finding of this study emphasised the enhancing role of tourism in social
and human development, there are also social-cultural problems associated with the
use of tourism as regional development strategy. Many people have expressed
concern for the cultural implications arising from tourism development in Lijaing.
On the one hand, Lijiang’s natural environment and cultural landscape are an
important factor to attract tourists to Lijiang; on the other, perhaps the biggest
problem is the “commercialisation of Naxi culture”. In the process of development
and modernisation in Lijiang, Naxi culture is also beginning to symbolise itself in
business. Cultural conflicts arising from tourism are also key problems facing
Lijaing, and there are strong confrontations between the cultural preservationists and
those advocating culture changes. The Naxi culture is losing its unique aspects and

this may have a great influence on people’s conceptions of their own identity.

However the local government and people of Lijiang have begun to realise and
recognise the need to preserve their own cultural beliefs. With tourism and the
opening-up and modernisation in Lijiang, an evolutionary path from a traditional to a

modem society is now seen. Based on the role of tourism in the development
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process, the traditional values in this area are changing and local development is
already different and faster than in non-tourism regions. It is necessary to devise
policies which will ensure that the cultural and environmental tourism assets are

employed carefully if a sustainable industry is to be achieved.

8.2.3 How is tourism as a development option successful in resolving any special

problems in local development?

In some areas in Yunnan, community involvement in tourism is likely to be one item
on a menu of development options. In the evidence from Huangshan Village in
Lijaing, attention was given to the change of the rural area through ethnic tourism
development. Huangshan village, like many other villages in the rural area of
Yunnan has fallen short of the urban centre’s economic development boom and
agriculture is still a traditional industry. Most farmers cultivate land for grain and get
very low incomes. How to promote rural development through tourism is a very
important issue in this area. This case study, demonstrated that tourism development

in rural areas, was increasingly being used for rural socio-economic regeneration and

sustainable development

However, as noted in Chapter Seven, in rural areas, community involvement in
tourism usually supported tourism as the main motivator for change in the local

economy. In peripheral regions, the significance of comparative advantages has seen
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these areas adopt various types of tourism development including nature-based
tourism, ecotourism or adventure tourism and where the tourist host community is
essentially rural. Rural people are the poorest in the region with the lowest incomes.
But in underdeveloped areas it has already been shown that income levels can be
increased through tourism. Since opening-up Lijiang in the 1980s, Huangshan village
began to conduct ethnic tourism using its local resources. From the 1990s, they
began to develop the village tour that attracted visitors to travel into Huangshan

village, which is now a well-known ethnic tourism project in China.

From the evidence in Chapter 7, local communities have embraced tourism because
of its perceived promise of economic growth to help to eradicate poverty, and to
reduce income inequality. Therefore, the local government has given a great deal of
attention to the economic benefits of tourism for local development (Hall and
Jenkins, 1998). In Huangshan village, many businesses associated with rural tourism
are small —scale and independently owned and therefore generate income for local
communities. With the ethnic tourism development, big changes in living standards
have been occurring in the local households in Huangeshan village and have
provided positive economic benefits. Undoubtedly, there are numerous economic
effects on the host rural area arising from tourism, and it may be the only means of

promoting the economic advancement of less-developed areas lacking in other

resources.
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The findings of this study support the contention that rural tourism development is
increasingly being used for sustainable development. Rural tourism not only
generates economic benefits to the local area, but also has exceptional advantages for
developing the local community. As previously mentioned, in Huangshan village, a
great part of tourism income is generated by the local households that are small and
are often independent businesses. “Community-based tourism is a more sustainable
form of development than conventional mass tourism because it allows host
communities to break away from the hegemonic grasp of tour operators and the
oligopoly of wealth elites at the national level” (Timothy, 2001:150). Therefore, in
Huangshan village, farm-based tourism is a more sustainable development form for
the community. Much of the social and cultural transformations, and the new ideas
and behaviour, have arisen from tourism. Although there are moral and ethnic
conflicts that exist in the host society, the evidence of Huangshang village suggests
that the ethnic tourism development based on the Naxi culture provides an alternative

which protects the local environment and culture.

This study has also indicated a successful approach to develop local areas based on
tourism by cooperation between government and the local community. However, if
tourism is an appropriate development strategy then more use could be made of
sector inputs. In some cases in Yunnan, tourism is one important element in
community development, but it also is an important part of the regional development

action plan. Ethnic tourism development in the region is not only a form of
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combining cultural and natural resources of a local community, it is also a more
sustainable development form based on the farm operation, local community
management and regional government guidance. With ethnic tourism development,
the social structure of traditional rural life and the model of traditional agriculture life
were changed in many villages. Following on from this change the traditional socio-

political views are being influenced by a new community social order.

In summary, despite some environmental and cultural concerns, it is argued that
tourism, as a regional development strategy in Yunnan has been successful. It has
restructured and revitalised the regional economy, provided a means to raise incomes
and through this, to improve people’s standards of living. Tourism as a development
strategy can play a prominent part in promoting regional overall development.

Tourism is now at a stage where progress can continue.

8.3 Limitations of the study

With hindsight, the study could have given more attention to non-economic impacts
arising from the use of tourism in regional development. Initially, the study’s
objectives and research focus was on the economic transformation, which was
reported in Chapter six. However, in the course of the field work in become clear that
there were important non-economic impacts in regional development process, which

are reported in chapter seven. These particular changes were spin-offs from the



regional economic change and deserved more detailed exploration. From a
methodological point of view, an enhanced coverage of these changes, and more
possibly, the use of computer software to analyse the qualitative data, would have
provided an additional output from the study. However, despite the limitations of the

data it was considered important to present it in Chapter Six as it provides a platform

for further research.

8.4 Thesis Contributions and Implication

Regional development in China has become a very significant subject for research.
The development of the western region is particularly important because of its
historic underdevelopment. Based on this case study in Yunnan, there is a strong

argument for continuing the role of tourism in western regional development.

First, this study has illustrated the role of tourism as a pillar industry and its
contribution as a part of regional development strategy in the western region of
China. It is argued that the statistics and other evidences presented justified this

designation and choice of Yunnan as a study area.

Second, as a pillar industry in regional development, the importance of comparative
advantage and supported by specific tourism development policies at the regional

level has had main benefits.



Third, the tourism industry has stimulated development through a rapid growth of
tourist demand, direct public revenue contributions, expansion of tourist enterprises

and its catalytic affect on regional economic development including human

development and enterprise activity.

Fourth, the case study identifies that tourism as a regional development strategy to

has successful in Yunnan and suggests that a similar approcach may be appropriate

in other western regions in China.

Fifth, tourism can be a development option at different levels within the province —
urban and rural. Tourism can be used in government policies to focus on issues of
“equity”, “poverty”, and “‘sustainability”. This study might be helpful to give
representatives of rural communities an opportunity to use tourism in solving some
problems in an underdeveloped area. Using tourism as a development strategy, rural
tourism not only makes direct impacts on people’s lives, but uses cultural, ethnic and
natural resources, which are often comparative advantages of a local community. In
the peripheral and poorer areas, community involvement in tourism may be the only

option for rural regeneration and diversification.

Sixth, despite the trend in the literature to argue for a more prominent role for the
private sector in tourism development, in China during the period of the study, this

was not appropriate. It is suggested that in China a combination of national and
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regional policies backed by investment, has instituted a successful development

process which is supporting the private ownership initiative.

The contributions of the thesis have significance for practical implementation of
tourism policies in western regional development. The results of this study have
provided support to confirm the positive position of tourism’s contribution in

Yunnan. It is noted that care in the planning process must be taken to protect the

environmental and cultural base from tourism as development strategy.

8.5 Recommendations for Further Research

Although some insights have been gained from the evaluation of the role of tourism
in regional development, the task of the research is not complete. Tourism is a
contentious and complex area, both in theory and practice. Some further research
areas are noted below:

e A necessary follow-up study would be to examine in detail some of the
planned tourism targets (indicators) and explore if they have been achieved
and if not, why not.

e To explore some of the ‘multiplier’ impacts of tourism in Yunnan.

e To consider how the experiences of Yunnan in using tourism as development

option can be transferred to other western provinces.



At different regional levels, there may be need for an investigation of the
appropriate administrative structure to support tourism development

A study of the social, cultural and environmental effects of tourism at the

regional level.

Hopefully, in the wider horizon, this study has shown that this framework can
support further research on tourism in regional development. Although this case
study in Yunnan is only exploratory and has limitations, it seeks to provide a base for

further work in this area, and in particular in western regions of China.
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Appendix I:

Annual Inbound Visitor Arrivals 1978 — 2002 in China

Year Inbound Visitors (millions) Growth ( %)
1978 1.81 -
1979 4.20 133.3
1980 5.70 35.7
1981 7.77 36.1
1982 7.92 20
1983 9.48 19.5
1984 12.85 35.6
1985 17.83 38.7
1986 22.82 27.9
1987 26.90 17.9
1988 31.69 17.8
1989 24.50 --20.0
1990 27.46 12.0
1991 33.35 21.4
1992 38.12 14.3
1993 41.53 8.2
1994 43.68 >-8
1995 46.39 6.1
1996 51.13 17.0
1997 57.59 126
1998 63.48 102
1999 72.80 14.7
2000 83.48 15.0
2001 89.01 6.6
2002 97.91 99
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Appendix II:

International Tourism Receipts 1978 — 2002

Year Receipts(US$ millions) Growth ( %)
1978 263 ~
1979 449 70.9
1980 617 37.3
1981 785 27.3
1982 843 7.4
1983 941 11.6
1984 1,131 20.2
1985 1,250 10.5
1986 1,530 225
1987 1,862 21.6
1988 2,247 20.7
1989 1,860 172
1990 2,218 192
1991 2,845 28.3
1992 3,947 38.7
1993 4,683 18.7
1994 7,323 -
1995 8,733 19.3
1996 10,200 16.8
1997 12,074 18.4
1998 12,602 4.4
1999 14,099 119
2000 16,224 150
2001 17,792 97
2002 20,385 14.6

297



Appendix III:

20 Top Tourist Generating Countries to China in 2004

Rannking | Nationality Inbound Tourists Total Ratio Growth Rate

(10,000 persons) (%) (%)
1 Japan 333.43 19.7 47.9
2 ROK 284.49 16.8 402
3 Russia 179.22 10.6 298
4 USA 130.86 7.7 59.1
5 Malasyia 74.19 4.4 72.5
6 Singapore 63.68 3.8 68 .4
7 Mongolia 55.38 33 324
8 Philippines 54.93 3.2 20.0
9 Thailand 46.42 2.7 68.5
10 UK. 41.81 2.5 45.0
11 Australia 37.63 2.2 533
12 Germany 36.53 2.2 045
13 Indonesia 34.98 2.1 50.9
14 Canada 34.80 2.1 51.1
15 India 30.94 1.8 41.2
16 France 28.11 1.7 80.1
17 Vietnam 16.97 1.0 30.2
18 Kazakhstan 16.25 1.0 81.2
19 Italy 12.23 0.7 85.9
20 Netherlands 11.74 0.7 72.8

Sources of Appendice I, IT and III: The Outline of China Tourism Statistics,
CNTA, 2005



Appendix IV: A list of Main Interviewees

Name

Code Status Address

Local Officer

Lou Mingyi LOO1  President Yunnan Province Tourism Administration

Chen Suyun LO02  Director The President’s Office,
Yunnan Province Tourism Administration

Zhang Dayuan LOO3  Director Department of Tourism Planning,
Yunnan Province Tourism Administration

He Jingyan LO04  Director Lijiang City Government

He Wenming LOO05 Director Tourism Office, Lijiang City Government

Wang Jinlong LOO06 Director Huangshan Village Government, Lijiang,
Yunann Province

Academics Researcher

Zhang Quhangin ARO1  Professor The School of Hospitality and Tourism,
Hong Kong Polytechnic University

Chen, T. AR02  Professor The School of Hospitality and Tourism,

Hong Kong Polytechnic University
Wu Jianguo AR03  Professor Vice-President, Yunnan Unicersity
Tian Li ARO04  Professor The School of Tourism Management,
Yunnan University

Du Jiangchuan ~AROS  Professor The School of Tourism Management
Yunnan University

Yang Yun ARO06  Lecturer Kunming University, Yunnan
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Tourism Operator

He Wenlong TOO1

He Wenxian

TOO02

Yang Ruixiang TOO03

Wu Jizhong TO04
Zhao Mou TOOS
Yang Jie TOO06
Local Resident

Yang Wel LRO1
Qu Dan LRO2

Yang Yaowu  LRO3

Manager

Manager

Manager

Manager

Manager

Manager

Manager

Teacher

Driver

Wenlong House,
Huangshan Village, Lijiang, Yunnan

Wenxian House,
Huangshan Viillage, Lijiang, Yunnan

Ethnic Tourism Company of Huangshan,
Lijaing, Yunnan

Ethnic Tourism Company of Huangshan,
Lijaing, Yunnan

Tourism Retail Shop, Old City of Lijinag,
Yunnan

Kunming International Travel Agency,

Yunnan

Lijiang School of Tourism and Culture
Yunnan University

Lijiang City, Yunnan

Lijiang City, Yunnan
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Appendix V: Ovestions Asked in Each Interview

(Kunming and Hong Kong)

Part One: Tourism Development in Yunnan

e What progress has been made in tourism development in Yunnan since the

1980s? How do you assess the rapid growth of tourism in Yunnan?

e What are the features of tourism development in Yunnan? How is tourism

recognised as a priority growth sector in Yunnan’s regional economy?

e What are the major factors affecting tourism development at the regional

level and in particular, in the underdeveloped areas?

e What are the regional comparative advantages in encouraging tourism

development in the western regions in China?
e Is there a general tourism development strategy in Yunnan? What is the
relationship between tourism development and Yunnan'’s regional

development?

e What were some of the issues faced in formulating and implementing the

strategy and planning for tourism development in Yunnan?

Part Two: Tourism and Yunnan’s economic development

e What has been the contribution of the tourism industry been to regional

economic development in Yunnan?
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* How does the regional government assess the tourism industry as a long-run

economic growth factor in Yunnan’s economic development?

* Attheregional level, do you consider that the rapid development of the

tourism industry has corrected or reduced interregional imbalance of income

or development inequalities?

* What are the special contributions of the tourism industry in solving the

special economic problems in some underdeveloped areas?

Part Three: Tourism as a main industry: policy implication

Why did Yunnan Province’s government identify tourism as a pillar industry
in Yunnan? How was the tourism industry established as the main industrial

position in Yunnan’s regional development?

e How do you assess the change of the tourism industry in Yunnan? What are
the major characteristics of tourism as a pillar industry in regional

development?

e What are the special policies for tourism as a pillar industry in Yunnan? How

was the special policy formulated in Yunnan?

e Has the special policy achieved its stated objectives for tourism development?

What were the main impacts on the tourism industry in Yunnan?
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¢ How do you evaluate the role of the government for the establishment of

tourism as a pillar industry in planning and regulating tourism development in
Yunnan?

(Lijaing City, Yunnan Province)

Part four: Tourism in the Regional Development Process

* What are the main goals of regional development for Lijiang? Which one is

most important?

e What are the problems of regional development in Lijiang?

e What does the tourism developments mean to Lijiang?

e How do you assess the main change in Lijiang’s economic development since

tourism was recognised as a pillar industry?

e Do you think the influences of tourism were reduced poverty and income

inequality in regional development?

e What has been the role of tourism in changing the social economic structure

in the regional development process?

e What is the role of tourism as a development strategy in the process of

regional development and modernisation?
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Part five: Semi-Structured interviews with Community Involvement in Rural

Tourism in Huangshan Village of Lijiang

(Structured Questions)

1.

10.

11.

What is your job title?

How old are you?

How many years have you lived in this village?

What is your previous work and experience?

Briefly? What is your job history?

What type service have you provided to tourists in your business?

How many years have you been in this business?

How many of your family members work with you?

How many employees do you have?

Do you know how many other families have worked in similar on the

businesses to yours in this village?

Can you describe how you started this business?

_Who are the other people (Groups/individuals) you have direct or indirect

business relationship with?
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13. Please describe the role of local government in your business?

14. Why are local community and local action groups concerned to support

you and other farmers engaged in the tourism business?

(Open Question)

* What are the main changes in your life since you have worked in the tourism

business?

e How do you think of improving the quality of life through rural tourism

development?

e Please describe the changes of local people in their behaviour, traditional

ceremonies and life attitudes because of tourism development.
e How did the tourism affect the local culture?
e Who really benefits from the rural tourism development?
e How has rural tourism affected the traditional life of local areas?

e Does tourism promote the development of the local community”
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Appendix VI The role of tourism in regional development in Yunnan as perceived by the respondents

Strengths Weaknesses Opportunities Threats
LOO01 “The tourism industry, however, is not only a source of new “Of course, “There are many factors and changes that | Silent
income; it is also an important drive for regional economy. In | some external could positively affect Yunnan’s tourism
Yunnan, the size and growth rate of tourism income suggest events that development: the Western Development
that the tourism industry has now assumed greater importance | beyond our Strategy announced by the central
and could be a leading instrument of development in the control could government; the improvement of
region. The rate of tourism growth has exceeded the average interrupt and infrastructure; and the policy of tourism as
level of national and regional industrial development.” affect tourism a pillar industry in Yunnan. Tourism has
growth such as now firmly assumed a priority position in
the earthquake the provincial government’s regional
of Lijiang in development strategy of Yunnan”
1996 and the
SARS outbreak
recently.”
LO02 “Tourism as a pillar industry in Yunnan is reflected on the “Tourism as a “Tourism has been recognized as a pillar “The
_. | rapid growth of tourism based on the model of ‘market rapid growth industry in the regional development destructive
~. | demand pull’ and ‘continuing growth’” industry in strategy in Yunnan which means that effects caused
-y “Tourism as a key industry is also based on the comparative Yunnan would tourism is now in a priority position by tourism
advantages of Yunnan’s tourist resources and its favourable not resolve some | regarding to resource allocation and growth,
location.” problems of the | growth opportunities in the regional especially
“The growth of tourism has brought overall economic and balance growth | economy.” relating to the
social changes in the region. It has stimulated the process of of regional physical and
development and contributed to the modernization of economy.” cultural aspects,

Yunnan.”

could
potentially
damage the
resource basc of

which tourism |
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growth depends

upon.”

LOO03 “Yunnan has rich tourist resources that are better than the “There are “From 1992 to 2002, tourism plans had “The lack of
other regions of China. Although Yunnan is situated in weaknesses in been made at the three government levels | investment
Southwest China, it has also the natural feature like North the including province, city and county. In funds has led to
regions such as Snowy Mountains as well as warm sub- implementation | Yunnan, many sub-regions have already substantial
tropical climate. In addition to its natural resources, Yunnan of tourism plans | made tourism development as the main regional
has also rich ethnic cultural attractions.” which need to be | development strategy to promote regional | disparity in
“It 1s very clear of the ‘push’ role of tourism in the less tackled through | growth and modemisation. The main tourism
developed areas, especially for poverty alleviation.” coordinated initiatives have been focused on the development.”

efforts of the expansion of infrastructure and protection
local or enhancement of tourism resources.”
communities,

tourism

businesses as

well as

governments of

all levels.”

LO04 “The development of tourism in Lijiang has witnessed three “the cultural “Lijiang is recognised as one of the most “The very
major changes: First the ‘quantity’ changes that began in 1992 | conflict caused |famous tourist destinations in China that lower price of
when the Yunnan provincial government decided to develop by the more than |have wide provision of affordable tourism | tourism
tourism as a main industry in Lijiang. Since then, tourism has | 3 million visitors |service facilities by the strong support of production and
grown rapidly with the number tourist arrivals increased from | a year. In Yunnan government. For example, it has the influence of

- 90,000 in 1994 to 3.37 million in 2002. particular there | formed a wide range of tourism resources special events

- Second, the changes of ‘quality’ of tourism in the regional are nearly and it is well known in China including to tourism
economy. The contribution of the tourism industry in the 10,000 visitors ‘one mountain’ (Yulong Snow Mountain), | development”
economy reached 46.7 % in 2002. The change in the industrial | in Naxi Old City | ‘one city’ (Old City), ‘one lake’ (Luhu *“ the large
structure can also be reflected in the ranking of industries, every day, and Lake), ‘one culture’ (Dongbu Culture), and | fluctuation in
from agriculture, manufacturing and tourism in 1994 to 1,600 of the ‘one custom’ (Naxi Folk custom). tourism growth

6000 Naxi rates and the

tourism, manufacturing and agriculture in 2002.
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find an industry as a key sector which may meet the
requirements of regional and national development. During
the past thirty years, agriculture and other relevant industries
have not achieved a developmental breakthrough in Lijiang.
From 1992, the tourism industry provided a new economic
growth point and then became the main industry for Lijiang’s
development. Tourism development is changing the social-
economic structure of Lijinag and which is the biggest change
in Lijiang’s development history.”

“The changes of Lijiang in the regional development process,
was not only the growing number of people working in
tourism industry and the increasing of income, tourism has
brought overall developmental changes including way of life,
social culture and human development.”

“Tourism is now a pillar industry: first its contribution to

plan was only
made by the
Provincial
Government.”

carried out since 1994; lijiang Airport was
opened in 1996; Lijiang ‘s Old City in
1997 and Three Rivers Flowing in Parallel
in 2000 that were accorded World
Heritage Site status by UNESCO.”

“In the implementation of tourism priority
development strategy, rural tourism has
become an important aspect of tourism
development in Lijiang based on
community involvement in tourism for
regional development.”

“The huge growth of domestic tourism has
also made Lijiang a major tourist
destination in China.”

Third, the changes of social life. Ten years ago, the majority homes are seasonal
of Lijiang population were local farmers with very lower currently besing changes in
income. Today, many individuals and families work for or set | used as tourism tourist
(“_, up and manage their tourism businesses and over 40% of the facilities, So, it numbers”
- | population are related to tourism in most villages and the rate | is concerned that
reached 60% in some areas like Huangshan village. With Lijiang is no
rising income mainly from tourism, the life-style or quality of | longer the
living has also improved.” Lijiang of Naxi
people.”
LOO05 “The change of Lijiang came from the opening-up to outside, | “There are some | “From 1992 to 2000, a series of tourism Silent
both to other regions in China and to the world. In 1985, due weaknesses or infrastructure projects have been supported
to the drive for tourism development, Lijiang opened to limitations in the | and financed by Yunnan’s government and
(  __ | foreign visitors; it is also the beginning of Lijiang’s regional tourism changes have occurred quickly in Lijiang
e development and modernisation.” development including 12 key tourism projects at the
N/ § s “For the development of any region, it is very important to plan at the local | national and regional levels had been
N level because the
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Lijiang’s economy was 47 % of GDP and close to 50% of
local income in 2002; second it was reflected in the
comparative advantages of tourist resources and the leading

| role of local government in tourism development based on
market forces.”
LO06 “Rural tourism has vital role as a tool to develop the local “The lack of “Now, the government has to make rural Silent
economy in today’s Huangshan village” information and | policies to guide ethnic tourism
“Now there are 66 Naxi households which have been marketing development and provide a standard to
designated to be ‘Fixed Hospitality Farm Household’ to knowledge are manage the operation of household with
provide the special Naxi Tour of Folk Custom to visitors.” still a weakness | appropriate home characteristics, garden
“Because the majority of Naxi population are local farmers, of ethnic tourism | design, hygiene, and service. The local
the farmer’s development means an improvement in the development at | government also gives financial support to
minority’s living condition as a part of economic development | the local areas.” | farmers, which will be helpful to the
in Yunnan.” farmer diversifying their investment into
“In Huangshan village, the agriculture development new business. Of course, it is also
corresponds with tourism development so that more farmers important to train the farmers. Trainings
could be able to enjoy the benefits of tourism.” based on the management standards
“Ethnic tourism development is also playing an important role designed by local government can improve
to protect local minority’s culture.” farmer’s education levels and enhance
their competency to manage their
business.” -
ARO1 “Since the implementation of opening-up and economic Silent “In 2001, Yunnan Province government Silent

reform policy after 1978, the nature of tourism gradually

shifted and changed to a key economic activity.” .
“For tourism development in China, it has been recognised as
an important tool to resolve some special economic

problems.”

made the ‘Yunnan Province Tourism
Development Master Plan’, with the help
of the CNTA and WTO, which announced
the basic target of tourism to become a
major socio-economic sector and a pillar
industry to achieve regional modernisation
and sustainable development in Yunnan.”
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ARO02 “From the elements of management, there are three aspects “There is a “The development of human resources for | Silent
which directly affect the development of tourism in Yunnan: | process of local people has occurred since tourism
tourism resources, tourism policy and human resources. tourism has been a major industry. The change
Yunann has unique and diversified tourism resources, resources could be seen from people developing
especially in spatial distribution that is better than many turning into themselves through their new roles in the
regions in China, at the same time there are also very rich tourism products | process of tourism and regional
human resources for tourism development.” which affect the | development.”
quality of
tourism
development.
The process is
still having
problems in the
orientation of
tourism
product.”
ARO03 “The development of undeveloped regions is described as a “Now there are “Community involvement in tourism Silent

process of modernisation. As a general strategy in Yunnan the
modernisation process started from its opening-up to the
outside world. In this process, tourism has played a very
important role.”

“Development and modernization of Lijiang has affected the
local society and it is bringing the area into the modern
world.”

“For example, Lijiang Old Town has already changed
substantially because of the influence of outside world. With
scores of cafes that serve Western foods; bookstores that carry

very few Naxi
People living in
the Old Town of
Lijiang. With
their homes used
as a tourism
product to attract
visitors, many
people worried
about Naxi

provides an opportunity to protect the local
cultural resources.”

“Rural ethnic tourism is organised through
‘farm household + firm’ and the farm-
based tourism promotes community
involvement in sustainable tourism
development in the village like Huangshan
village.”

“The ethnic tourism products are operated
by local farms based on their traditional
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English-Language books and shops that mostly sell T-shirts
printed with fake Dongha characters and other non-authentic
items, many of the original Naxi life style have disappeared.

culture they have
seen is already
not the authentic

life styles that allow rural tourism
development to promote the local culture
in the development process.”

In fact, today we can not feel the difference between Naxi traditional Naxi
people and Han people in Lijiang. The Naxi society has also culture.”
changed because of the changes of traditional life styles.”

AR04 “Tourism is one of the most important economic sectors in “There are “In tourism development, Yunnan had Silent
Yunnan and a new growth pole. In recent years, based on the | weaknesses in made a tourism master plan which was
rapid growth of tourism especially the expansion of tourism the based on the relationship between national,
infrastructure, some undeveloped regions like Lijiang has implementation | province and local area at the different
become a new economic centre. As ‘a space translation’ for of tourism regional levels. The successful planning
regional development, tourism as a pillar industry has helped | development was carried out to enhance Yunnan as a
many undeveloped regions to reduced the inequality in plans and some | world-class destination for tourism
development between the centre and the poor or remote development development through a series of
regions.” targets would investments form the central government
“The structure of tourism development in Yunnan has not meet the and foreign investors.”
determined some important aspects of regional developmental | requirements of | “The establishment of industrial position
structure such as the exploitation of resources, distribution of | local regional of tourism as a pillar industry offered very
regional development, rational division of labour, and the development.” good developmental environment for
control of adjustment of regional development. In Yunnan’ s tourism development. In 1995, the
regional development, the ‘three main travel lines’, ‘four main Tourism Development Fund was
tourist destinations’ and ‘six main tourism districts ’ in fact established by Yunnan Government which
have covered all aspects of overall development in Yunnan.” has reached about 200 million Yuan a

year.”

AROS “Considering tourism as a main industry at the regional level, | “Itis clearnow | “The rapid growth of tourism in Yunnan Silent

for the local government, it is the contributions to economic
growth and the role of the industry in local financial revenue.”
“In regional development, more importantly, local residents
have already enjoyed the benefits from tourism development

that it’s
dangerous to
depend solely on
the tourism

was based on the ‘market demand pull’
and ‘resource advantages’ and this growth
has very big development space in the
future.”
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in the economy, social life and their self development.”
“There are regional comparative advantages for tourism
development in Yunnan. But the development of a new
industry like the tourism depends on the resource advantages
and the potential market.”

“In industrial development, the rate of state enterprise is much
higher which is about 70-80% in Yunnan. Industrial
development faced more problems such as the very high
investment and lack of market. Therefore regional
development in many regions depends on a new industry like
tourism with comparative advantages.”

industry in
economic
development.
The main
problems in
Yunann are: one
the one hand it is
the lack of
investment and
on another it is
difficult to form
large-scale
production in

“At the sub-regional development level,
many regions have already made tourism
development the main development tool to
resolve special social-economic problems
especially in sustainable development and
poverty alleviation.”

industrial
development.”

ARO06 “Tourism development in Yunnan has directly led to the Silent “Now it is the best time for combing the Silent
opening up of undeveloped regions like Lijiang and the further development of tourism with the further
opening-up for tourism development has provided future opening-up of Yunnan and modernisation
opportunities of social-economic development in this region.” with the support of the Development
“Therefore, the development of tourism in Yunnan originates Strategy for Western Regions from the
from the opening-up policy, but tourism development ensures central government.”
the further opening-up of Yunnan, As a result, tourism and
opening-up offer a broader and continues foundation of
development and modernisation in Yunnan.”

TOO1 “Developing rural tourism, our farmers have had more “The service of | “Because of rural tourism, the relationship

benefits. Before we were worried about whether we have
enough to eat, but now we are thinking of which food is better
to eat. Now, many households like my family earn an annual
income of 20,000 Yuan or more. With more income we could
spend on rebuilding our houses, travel and education of

the local
government
remains to be a

concern. It
should look for

between the household and the
government has also changed.”

“I have known that the idea of people in
city is changing and they all have interest
to visit countryside for holiday and more
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children.”

“The development of rural tourism has brought about great
changes which affect our life. Now we are learning to be a
businessman rather than a farmer. We have begun to know
some things we didn’t understand before and I feel everything
is changing and changing fast. Although I am still a farmer, I
have a business card, mobile phone and information
notebook.”

market
information and
provide
improved
services and to
mange rural
tourism
development
more
effectively.”

and more tourists from other parts of
China are coming to enjoy the rural
tourism and Naxi culture.”

TOO02

“Now, not enough of young Naxi people are learning to speak
the Naxi language and know the Naxi music or Naxi religion,
although some people often talk about Dongby language or
religion. I own the ‘Dongba Ge’ as a tourist attraction, but
more importantly, I will introduce and teach the Naxi
Language or religion to Naxi people and some visitors who
are keen to learn.”

“Tourism gives me an opportunity to promote the Naxi culture
at tourist attraction and in everyday life, and not only for
preservation in research institutes and stores. I have known
some people have begun to learn the Naxi religious life and
culture after visiting my attraction.”

Silent

“Naxi culture has already become a
famous tourism product or attraction and
many household in our village paid more
attention to this as a business for tourists.
Now, more people are learning some
Dongba language, and the Naxi music and
dance have been a popular activity in the
Huangshan village.”

Silent

TOO3

“The ethnic tourism in Huangshan village was designed by
local government and managed through the Huangshan Ethnic
Tourism Company. In the early stage of development, there
were only ten households in the ‘Fixed Houspitality Farm
Household’ service for tourists who had earned income from
tourism. With the growth of ethnic tourism, more and more
households have begun to operate tourism businesses. Now
more than 60% people in this village are in the tourism

Silent

“Now, rural tourism is not only bringing
the benefits to local people, but also
changing the local culture and life style.”
“On the one hand, tourism has brought
local people into the modern life; on the
other hand, for tourism, more and more
households have begun consciously
protect their Naxi folk customs at home for

“Nax1
traditional
culture is
damaged due to
the cultural
conflicts from
rapid tourism

development.”
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business and their lives are related to rural tourism
development one way or another. Community involvement in
rural tourism to support Huanshan village’s overall
development including economic and social changes and rural

tourism has been already one part of regional development of
Lijiang.”

building, gardens and life style. As the
tourism attractions for guests, their homes
have already become living museums of
Naxi ethnic culture.”

TO04 “The tour of folk customs based on the Naxi farmer is not only | Silent “The ethnic tourism at the Naxi villages Silent
a reflection of Naxi cultural feature, it is also identified as the has been a sustainable development model
biggest advantage to local development using ethnic tourism which offers more contributions to rural
as a development means to local community.” development in Lijiang.

TOO0S5 “I think in Lijiang most people are working for visitors in Silent “Of course, tourism offers more choice for | silent
running small restaurants, hotels, and guiding tours. I am sure work especially for women in Lijiang.”
that the life style of many people has changed when their job
have translated form agriculture to tourist services.”

TO06 “From the opening-up of Yunnan, its rich natural tourism “But, the “The huge growth of domestic tourism silent

resources, has made it a main destination for international and
domestic tourists.”

pressure on the
environment is

will provide more opportunities for
Yunnan’s development and Yunnan will

“In the Old City of Ligiang alone, in the peak season, there are | very big for be one of the most important tourism
more than 20,000 visitors a day entering the city. Of course, some area like destination in China.”
tourism brings more income for some regions than others.” the Lijiang old

City.”
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Appendix VIII

Introduction Letter from Yunnan Province Tourism Administration (Chinese Copy)

W W kW R

WILw AR A . AR IRE A

P EIMERERELRENRK, TZHERE
B A A S AT RO A, RS T R XH
e HEE A B SF 3R AR K Y TR
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