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ABSTRACT

In this study the use of tourism as a means of promoting development in
[slamic countries in the Middle East is discussed. In tourism generally the
image of a host country and its people is an important factor in the choice of a
destination. In the case of Islamic countries image is of especial importance
because of the cultural differences between them and Western countries and

because of Western perceptions of the resurgence of Islam.

The present Western image of Egypt is considered. An image may be formed in

two ways. It may be organic or it may be induced. In the case of Egypt the
organic image is found to be particularly relevant because of the kinds of
influences to which potential tourists are likely to have been exposed in a

Western culture in which Orientalist influences may have induced negative

stereotypes of Islam and Muslims.

A distorted organic image attributable to Orientalism may then have been
perpetuated and emphasised by the induced image resulting from the way in
which the destination image is promoted by the tourism industry. In its
attempts to manipulate the potential tourist the industry may knowingly or

unknowingly have created a false image. A misconceived advertising approach
may give rise to disappointment in tourists who find that their expectations are

not realised and may thereby damage the image of the country as a tourist
destination.

The use of tourism to promote economic growth in any developing country
may lead to a divergence of opinions between the economists and planners, for
whom the foremost consideration is the contribution which the tourist industry
can make to the economy, and the mass of ordinary people who see tourism as

being primarily a foreigners” industry which has little relevance to their lives. If
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they perceive that tourists have an unfavourable image of them, that can give

rise to resentment.

The role of Islamist extremism in the decline of the tourism industry in Egypt is
explored. This involves a consideration of the effect of the rise in the Middle
East in recent years of radical Islamism, with a growing number of people in
favour of the creation of an Islamic state and the restoration of Islamic law.
~Although only a small minority may be prepared to use violent means to
achieve their aims, extremist violence has greatly reduced the number of

tourists willing to take what they believe to be the high risk of a visit to Egypt.

A general review of tourism in Egypt sets out the present state of the industry;
explains how certain parts of it are developing, and explores the possibility of
the development of an Islamic heritage product, which would supplement the
Pharaonic product and which might result in tourism becoming more
acceptable to the Islamist element among the Egyptian people. Finally, an
examination of the country’s potential markets and products highlights those

which it is hoped will attract greater numbers of tourists to Egypt.

INTRODUCTION TO THE STUDY

- Egypt was chosen as the focus for this study of Islam and tourism in the Middle
East because of its great potential as a tourist destination. Classified as part of the
Middle East by the World Tourism Organisation(WTO), it attracted almost a
third of the region’s tourist arrivals in 1989. In 1991 the number of tourists to
Egypt peaked, with a record 3 million arrivals representing US$3.2 billion in
revenue. Although that 1991 figure meant a successful year for Egyptian

tourism, from a global perspective it represented only about seven per cent of
total international tourist arrivals.



Since 1991, however, there has been a marked increase in Islamic militancy in

the Middle East, and in Egypt it has been responsible for a sharp decline in

international tourism figures. There is still no certainty about the long-term
significance and political impact of Islamic extremism, but its very existence

challenges the role of tourism in the further development of the country.

In dealing with the present situation, the role of image emerges as one worth

examining in any attempt to enhance the perception of Egypt as a tourist
destination in the main tourist generating countries.

HYPOTHESES

1. The development of international tourism in Islamic countries is dependent
upon recognition of the limitations imposed by ideology.

2. The further development of tourism in Egypt must therefore pay heed both to
the requirements of its indigenous Islamic inhabitants and to the needs of the

potential tourist, especially in view of the important role of image in
destination choice.

3. That political instability linked to Islamic fundamentalism will severely
hinder the growth of 'the tourist sector.
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OBJECTIVES

It is the intention of this thesis to examine the following areas :

1. The importance of tourism in Middle Eastern Islamic countries.

/2. The experience of Egypt as a focus.

3. The role of image in destination choice.
4. The image of Islam in tourist perceptions of destinations.

5. The threat of Islamic extremism in Egypt.

16. The potential and problems of the tourist industry in Egypt.

METHODOLOGY

The methodology used in this thesis was largely desk research whereby a review

of the relevant literature was undertaken based on searches carried out at
Strathclyde University, Glasgow; the American University in Cairo; Glasgow
- University Library; the Mitchell Library, Glasgow; the School of Oriental and
African Studies (SOAS) library; and the National Library of Scotland.

This was supplemented by short periodic visits to Egypt over several years for

the purpose of :

einterviewing officials at the Ministry of Tourism and taking notes over

several one hour periods,



einformal oral interviews of often short duration with various members

of the travel trade,

einterviewing a Shi’a religious leader or Mullah (in the UK) to confirm

published reports of the point of view of Islar}lists;
einterviewing a spokesman of the Egyptian police;

* observation of local culture and attitudes, especially as regards

international tourism;
e observation of tourist behaviour;
o interaction with Egyptian peoplei both in Egypt and in the UK;
egathering information from local Egyptian newspapers;

eobtaining tourism statistics.

LIMITATIONS

The main limitations of the study were : the cost of extended travel in Egypt
which precluded a more thorough assessment of local attitudes; the difficulty in
obtaining recent, detailed information about Egyptian tourism in the United
Kingdom; that some information has only been published in Arabic and may
have affected the breadth of information gained for this study; and the apparent
reluctance of tourism officials to give full and frank answers to enquiries.
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SUMMARY OF CHAPTERS

Chapter 1.

Islam and Development

Looks at deveiopment from the Islamic \p'érépﬂé“c_@é}‘ and compares its holistic
aims with those of the Western model. Islamic ideology is interpreted in
various ways in the Muslim world, and is considered with a view to the likely
attitudes of each group towards international tourism as a form of

development.

Chapter 2.

The Rise of Extremism
Reviews the factors which have led to an Islamic revival in Egypt and how it is
manifested. The subsequent rise in militant Islamic violence in the Middle East
is investigated, along with its impact on international tourism to Egypt. The
Egyptian response to the threat of terrorism is then dealt with in the light of the
desire to attract tourists.

Chapter 3.

The Dilemma of Tourism in Islamic Countries

Addresses the question of whether or not an Islamic country should encourage
tourism as a means of development. Various sociocultural factors which
impact upon a less developed country and its people as a result of having a
tourism industry are examined, as is the response to these factors.

Chapter 4.

Image as a Factor in Motivation

This chapter considers the role of the organic image in the potential tourist's
motivation to travel to a particular destination. The role of Orientalism and the



subsequent stereotyping of the Muslim are reviewed as key elements of the

organic image which may influence potential Western tourists to visit an
I[slamic region.

Chapter 5.

Image and Destination Choice

Further examines the role that image plays in the potential tourist’s final choice
of destination. This choice is shown to be capable of manipulation by the
marketers through a greater knowledge of the way in which the advertising
message is perceived. This applies especially to brochure advertising and the

way in which the image of a destination is presented.

Chapter 6.

Tourism Development in Egypt
Examines the extent of international tourism in the country and highlights the

benefits to the economy. It then provides an evaluation of the Egyptian tourist
product and current development planning.

Chapter 7.

Egypt : Potential Markets and Products

Appraises the present generating markets and discusses the new markets
referred to in the development plan. The possibility of putting more emphasis

on the Islamic nature of the destination is explored in an examination of the
Islamic heritage product.

Chapter 8.

Conclusion and Bibliography

1X



Islam and Development

Introduction
MEASURING ECONOMIC DEVELOPMENT

Development of the Third World

Modernisation and the West

DILEMMA OF DEVELOPMENT IN THE MUSLIM WORLD

Development or Economic Growth

The Islamic Resurgence
IDEOLOGICAL ORIENTATIONS

Secularism

Religious Secularism
Muslim Secularism
Neutral Secularism
Islamic Modernism
Radical Islamism
Traditionalism

Neotraditionalism

INFLUENCE OF IDEOLOGY ON POLICIES AND PRACTICES
CONCLUSION
REFERENCES

O O N =

10
13

19
21

22

23
23
24
26
29
33
35
36
41
43



The Rise Of Extremism

BACKGROUND
ISLAMIC REVIVAL

Growth of Islamism in Egypt
Growth and Spread of Islamic Groups

The Islamist Profile
The Rise of Extremism
The Militant Profile
THE IMPACT OF ISLAMIC EXTREMISM

Extremism and the Economy
IMPACT OF EXTREMISM ON TOURISM
Tourism and Perceptions of Political Instability

The Middle East
NATURE OF THE TERRORIST THREAT

Terrorism and the Mass Media

International Terrorism
TOURISM’S VULNERABILITY TO TERRORISM

Terrorism as a Barrier to Travel

Terrorism in Egypt

The Egyptian Response
CONCLUSION
REFERENCES
X1

49
o3

55
57

60
61

65
67

72
/73

74

80
82

90
94

95

100
104
106



Dilemma Of Tourism In Islamic Countries

IDEOLOGICAL ORIENTATIONS - 117
IMPACT OF TOURISM ON ISLAMIC COUNTRIES IN THE MIDDLE EAST
Acculturation 120
Tourism’s Place in Cross-cultural Interaction 122
SOCIO-CULTURAL IMPACTS 131
Demonstration Effect 132
Tourism and Morality 134
MEASURING SOCIO-CULTURAL IMPACTS 139
Income Inequalities 142
Commoditisation of Culture 144
ENVIRONMENTAL IMPACTS 147
TOURISM ~ TAKING CREDIT OR BLAME FOR MODERNISATION 150
Alternative Tourism 156
Responsible Tourism for Islamic Destinations 157
RESPONSES TO SOCIO-CULTURAL IMPACTS 161
Education and Information 163
Community Involvement 166
Community Involvement in Egypt 169
The Heritage Factor 171
CONCLUSION 172

REFERENCES 175

X1i



Image As A Factor Of Motivation

Travel Motivations

The Destination Choice Process

Constraints On Travel
The Forging Of An Image

WESTERN PERCEPTIONS OF ISLAM
Early Travellers’ Perceptions

Lewd Saracens

Mediaeval Secular Literature Literature

Elizabethan England

The Romantic Movement

Orientalist Painting
WESTERN PERCEPTIONS IN THE 20TH CENTURY

The Role Of The Mass Media
Poisonous Entertainment

The Television Image
The Motion Picture Image

Images in Novels

The Islamic Threat
A Conflict outlook
THE IMPACT OF THE ORGANICIMAGE ON TOURISM
Taking Control of the Organic Image

CONCLUSION
REFERENCES

X111

190

196

198
199

201

203

203
204

208

209

213
217

221
224

231

231
233
235

238
242
243
245

248
250



Image And Destination Choice

THE CONCEPT OF IMAGE
THE INDUCED IMAGE

The Evaluative Image

Information Sources

Perception of the Message

The Message
The Medium

The Stimulus

Perceptual Selection
Product Positioning

IMAGE AND THE BROCHURE
The Brochure as Product
Formation of Product Images
Brochure Themes
Brochure Imagery

DECEPTION IN DESTINATION IMAGE
Third World Destination Images
The Impact of Deceptive Destination Images

Brochures Which Incude Egypt as Destination
Brochure Image and Islam

CONCLUSION
REFERENCES

270
272

273
276

278

281
282

285
288
297
301
303
304
310
311
313
315
319
322
327

330
332



Tourism Development In Egypt

TOURISM AS A DEVELOPMENT OPTION 345
Socio-Economic Factors 345
WHY MUSLIM COUNTRIES IN THE MIDDLE EAST OPT FOR TOURISM 353
THE CASE OF EGYPT 354
International Debt 355
Lack of Foreign Exchange 356
Population Pressure 358
Urbanisation 359
Unemployment 360
BENEFITS OF TOURISM 361
Tourism and Regional Development 362
Tourism and Employment 362
TOURISM IN EGYPT 364
History and Development 365
Egypt's Geography 367
Physical Features of Egypt 368
The Egyptian Climate 369
The Egyptian People 370
THE EXTENT OF INTERNATIONAL TOURISM IN EGYPT 370
Nationality of visitors to Egypt 371
Volume of tourism 372
Length of Stay 374
Seasonality 375
Mode of Arrival 377

XV



EVALUATION OF THE TOURIST PRODUCT 379

I Attractions 380

I Facilities 389

Il Accessibility . 394
DEVELOPMENT PLANNING 403
Organisation of Tourism in Egypt 404

Five Year Development Plan % 405
Development Incentives 409
Investment in Tourism 412
Barriers to Development 417
Critique of Government Activity 422
CONCLUSION _ 424
REFERENCES 426

XV1



Chapter 7

Egypt : Potential Needs and Markets

MARKET SEGMENTATION
I OECD Market

II Arab Market

III Other Markets
MARKETING OF TOURISM

NEW MARKETS
DEVELOPMENT OF THE ARAB MARKET
Arab Tourism in Egypt

Promotion of Arab Tourism

Medical Tourism

Health Tourism
THE ISLAMIC HERITAGE PRODUCT

The Local Hosts

Heritage Tourism as a Cultural Bridge
A Readymade Market?

Islamic Product and the Environment

Limitations on Development
Marketing

Islamic Heritage and Conservation

Overcrowding
CONCLUSION

REFERENCES

XVI1

436
437

442

443
450
451

456

460
462
463
464
465
467
469
474
475
476
478
480

482



Conclusion

Bibliography

LIST OF TABLES

1.1

4.1
4.2

6.1
6.2
6.3
6.4
6.5
6.6

Human Development Index Rankings 1993

Maslow’s needs and Motivation
World Tourist Arrivals, 1995

Tourist Arrivals for selected years
Tourist Nights in "000s ~ 1988-92
Mean Percentage for the Period

Tourist Arrivals in ‘000s

Number of Hotels, Rooms and Beds by Sector and Year
Price Comparisons Ex London 1994 /95

XViil

487

492

193
244

373
375
376
377
392
400



LIST OF ISLAMIC TERMS

al-takaful solidarity; mutual or joint responsibility; mutual agreement

ayatollah “Sign of God,” title of a high-ranking Shii religious leader

fatwa formal legal opinion or decision of a mufti on a matter of Islamic law

hadd “limits”; Quranically prescribed penalty or punishment for theft,
adultery, fornication, false witness, drinking intoxicants

hadith narrative report of the Prophet Muhammad’s sayings and actions

halal permitted , lawtul activities

haram prohibited, unlawful activities

hijab veil or head covering worn by Muslim women in public

kafir “unbeliever” or infidel, one who is “ungrateful” and rejects the
message of Islam

hizbullah party of God

ichwaan Muslim Brotherhood ~ respectable political group

ijtithad independent analysis or interpretation of Islamic law

1slam submission or surender to the will of God

jthad “strive, effort, struggle” to follow Islam; can include defense of the faith,
armed struggle, holy war

kuttab quran school

madrasa religious boarding school associated with a mosque

nass an authoritative text

sabil path, way

shi’a “party or faction” of Ali, those Muslims who believe that Muhammad
designated Ali and his rightful descendants the true leaders of the
Muslim community

shari’ah “path”; Islamic law

shura consultation

siyahiya tourism

sunna normative practice or exemplary behaviour of Muhammad

X1X



ulama religious scholars or clergy
ummah Islamic community; worldwide Muslim community

awqaf ministry of ~ supervises estates in mortmain
zakat annual alms tax or tithe 2.5 per cent levied on wealth and distributed to

the poor



Chapter 1.

Islam and Development

INTRODUCTION

The developing countries were defined by W W Rostow as those
countries that have not yet reached the stage of economic
development characterised by the growth of industrialisation, nor a

level of national income sufficient to yield the domestic savings

required to finance the investment necessary for further growth. 1

During the 1950s and 1960s the developing countries became a focus
of attention for politicians keen to show countries hoping to gain
independence from their colonial masters that sustained
development was possible under the wing of the West rather than

the Soviet Union.

Development theorists drew wupon the tradition/modernity
distinction of classical sociologists such as Durkheim and Weber,
and emphasised the values and norms operating in these two types
of society and their economic systems. It was argued that the

transition from the limited economic relationships of traditional
society to the innovative, complex economic associations of

modernity depended upon a change taking place in the values,

attitudes and norms of people.
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Bauer (1976) argues that :

“Economic achievements and progress depend largely on
human aptitudes and attitudes, on social and political

institutions and arrangements which derive from these,

on historical experience, and to a lesser extent on external

contacts, market opportunities and on natural resources.” 2

Development, then, was supposed to depend on ‘traditional’,

‘primitive’ values being displaced by modern ones.

MEASURING ECONOMIC DEVELOPMENT

Development is a very complex concept. It can be defined in many
different ways, depending on which characteristics of a people or a

society are considered to be important.

Perhaps with this in mind, Morris (1979), developed an index of the
“physical quality of life” (PQLI), and commented that the

construction of such an index was difficult because it involved

comparing very different societies. He maintained that a useful

measure must meet the following conditions :

1. It must not assume only one pattern of development.

In particular, it must not assume that the Western way is

the only way.
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2. Related to (1), the measure must not assume that the

values of ‘development’ are the same in all societies.

3. It should indicate results, such as how many
people can read and write, rather than inputs, such as

how much has been spent on education.

4. It must reflect the distribution of social benefits;
therefore it should not use mean averages which

may disguise serious maldistribution of benefits.

5. It should be simple, because complex indicators are

difficult to understand.

6. It should enable comparison between countries and

regions of countries

Inevitably it is difficult to meet all these criteria, but Morris

suggested that it is possible to create an index using three indicators

a. life expectancy

b. infant mortality at age one
c. adult literacy.

A more recent report which compares favourably with the criteria
set by Morris, is the human development index (HDI) which was

first published in the United Nations ‘Human Development Report’
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“The HDI is a measure of a desirable level or standard

of living, which is best described as being a measure of
people’s ability to live a long and healthy life, to communicate and to

participate in the life of the community, and to have sufficient

resources to obtain a decent living.”

The variables used to measure these dimensions are :

1. life expectancy,
2. literacy,

3. a decent living standard.

The HDI for a country then is a mean of that country’s scores in

these indicators. Low-income countries, that is those with a low per

capita Gross National Product (GNP), also tend to have a low HDI
rank, while higher income countries tend to have a high HDI rank.

However, the correlations between GNP and HDI are not all that

close.

Although deviations exist at all levels of income, they are
particularly evident at the upper and lower ends of the per capita

income range. At one end of the spectrum, the oil producers of the
Middle East, most particularly Saudi Arabia, Qatar, the United

Arab Emirates (UAE), and Libya, stand out with their high GNP per
capita ranking but considerably lower HDI ranking :
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Table 1.1 Human Development Index Rankings 1993

Country  HDI GNP per capita ranking

Japan 1 3
Kuwait 52 15
Qatar 55 22
UAE 67 12
Saudi Arabia 84 31
Libya 87 40
Egypt 124 120
Guinea 173 132

Source : United Nations Human Development Report, 1993

Of these high income oil states, Kuwait and Qatar had relatively
high HDIs of 52 and 55 respectively. The highest, globally, was

Japan - 1, and the lowest was Guinea - 173.

Although all the oil-producing countries mentioned above have
incomes equal to or above the average rankings of all high income
countries (1-55), of these, three have only medium HDIs (56-111).

By contrast, Egypt has both a low HDI ranking of 124 and GNP

ranking of 120,(representing US$650 per capita) highlighting the

need for further development.
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DEVELOPMENT OF THE THIRD WORLD

One of the contributors to modernisation theory, Eisenstadt (1966),

claimed that :

“Historically, modernisation is the process of change towards those
types of social, economic and political systems that have developed in

Western Europe and North America from the seventeenth to the

nineteenth centuries.” ®

The implication is that the history of industrial development in the
West was regarded as a blueprint for development throughout the

world.

In trying to classify levels of development, the United Nations
(UN)linked these to the prevailing types of market structures.
Consequently, those countries associated with membership of the
Organisation of Economic Cooperation and Development (OECD)
came to be referred to as the First World. The Second World
included those countries whose markets were characterised by
centralised planning and socialist principles. While the Third World
referred to the developing countries of Africa, Asia and Latin
America, although these comprise a wide range of levels of

development. These are often described as the Less Developed
Countries (LDCs). According to the World Bank Atlas 1994, those

with a per capita income of less than US$675 (1992) are considered
to be ‘low income’ countries.

Amin (1976) distinguished the following three structural features as
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tending to characterise the so called Third World in relation to the

rest of the world :

1.Third World societies are mainly primary producers,

and cannot control the prices of their products.

2. What is produced in the Third World is determined by demand

for primary produce from the developed countries.

3. The Third World does not have the concentration of industrial and

technological developments of the developed countries.

To these Mohammad (1992) added :

a. Low income at both the national and individual level.
b. Low productivity.

c. Low rates of savings and investment. 7

Moreover, LDCs often have low levels of education, training, and
technical expertise, underdeveloped legal, administrative and
regulatory frameworks and, sometimes, political instability. In
addition, individual societies are likely to have developed along
different cultural lines, each benefiting from a variety of inherent

values, attitudes and traditions.

Taken together, these factors show that development in the Third
World cannot follow the same path as it did in the developed
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countries. The kind of uneven development which can be found in
countries such as India, where “nuclear physics and bullock carts
create unlikely juxtapositions,” 8 can lead to unexpected forms of
social and economic organisation which are not always taken into

account by theories which rely heavily on the past experience of the

developed world. Thus we should not confuse the stage of
development of Third World countries with the developed countries

as they were at an earlier stage in their development.

The development of non-Western regions, including the Muslim
world, was based upon the theory of modernisation that equated

development with the progressive Westernisation and
secularisation of society. Smith (1974) regarded secularisation as a

sine qua non when he stated that :

“Political development includes, as one of its basic

processes, the secularisation of polities, the progressive

exclusion of religion from the political system”. 2

Critics of modernity see it as a convention that relegates Islam to

the pre-modern era, equating modernity with secularism :

“Modernism, the ethic of modernity, insists on secularism

as a cardinal value and assumes the appropriateness of

secular solutions only.” 10

Both the indigenous elites who guided government development
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programmes in newly emerging Muslim states and their foreign
patrons and advisers were Western-oriented and Western-
educated. All equated modernisation with Westernisation, and
proceeded to ‘modernise’ in that way, everything from cities,

buildings, bureaucracies, companies and schools to politics and

culture. Some warned of the need to be selective as to the direction
and pace of change, but even those Muslims who gave that warning
nevertheless called for the separation of religion from public life.

Religion was seen by all as a major hindrance to political and social

change in the Muslim world. 11

MODERNISATION AND THE WEST

However, several important points must be kept in mind when
viewing developments in LDCs. The process of modernisation in
the West extended over several centuries. The establishment of
modern states, the creation of a sense of national identity and

political legitimacy, the development of appropriate economic and

social institutions took time and experimentation. Moreover, the

process was accompanied by heated debates and riots and by

revolutions such as the American, French and Russian.

Similarly, the accommodation between religion and modernity, or

revelation and scientific reason, and the ability to resolve issues of
modernisation such as the family, the role of women in religion and

society, and sexual, corporate, and medical ethics, continue to
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challenge the faith and unity of modern Western communities.
Furthermore, issues of political and cultural identity and of religious

values remain important concerns inspiring a variety of religious

reforms and revivalist movements in the West today. 12

It is from such a position that Islamic economists have proceeded to
argue that the main reason for the failure of the economies of
Muslim countries, most of which may be defined as LDCs, lies in the
adoption of economic systems which they maintain have “no
connection with their beliefs or background”.l3 They give as an
example the adoption by many Islamic countries of an interest-
based banking system which runs strongly against their beliefs.
Hence their further belief that no progress can be made if the

patterns adopted for economic development run contrary to well-

established ideological and moral values.

While it may be the case that substantial economic growth cannot
occur without changes in such areas as technology, the level of

capital investment, and market demand, it need not be the case that

such growth requires major alterations to value systems and social

institutions.
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DILEMMA OF DEVELOPMENT IN THE MUSLIM WORLD

In some quarters of the Muslim world it is widely felt that current
socioeconomic conditions are worsening, and that there is massive
underdevelopment, because the actual economic actions taken by

nations are diametrically opposed to the fundamental precepts of

Islam.

A much-debated assertion is that Western capitalist institutions

have generated income and productivity by reinforcing values

promoting individual self-interest. 14

In looking at the development dilemma in the Muslim world,
Siddiqui (1984) accuses contemporary industrial societies of
possessing a value system aimed at optimisation of their resource

allocations, while often seeming to be devoid of ethical values :

“In keeping their economic standards and value judgments
they often reveal attitudes towards the Third World that are

ethically irresponsible and functionally impractical”.

He sees growth and wealth in the industrial world as increasing at

the expense of the developing world, and as a means of dealing with

the situation points out that Islamic education provides a basis for a

higher purpose in life than merely living well in it ; it aims to create

the perfect man.15
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Consequently, many feel that any system of Western knowledge to
be used in the Muslim world needs to be Islamicised, leading to the

reconstruction of economic models for Muslim communities in

which Islamic principles dominate.

When a Muslim community then is confronted with the tension
between dependence upon the West and aspirations to the good life,
Islamic ethics and values will help to redesign its socioeconomic

structure as part of the Muslim world.

Davies (1991), writing in ‘Futures’, argues that the spatial
organisation of Muslim societies at present has, to a great extent,
come about as the result of capitalist nations” attempts to use these
territories in their own economic interest, providing minimal means
of spatial interaction within each country. This, she claims, has
distorted the very idea of relations and organisation, and develops
patterns of resource development that minimise the utility of space

but maximise the profits of the industrial advanced societies.

The economic and social geography of most Muslim countries today
is the result of socioeconomic systems which often reflect the
interests of the West. Explanations and analyses of such
socioeconomic developments are often based on Western ideologies
and economic philosophies, and therefore some may say contribute

little towards achieving the economic and social goals of these

countries.
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Any empirical comparison between industrialised and less
developed countries must take account of the fundamental
structural differences in the character of Muslim countries. One of

the most obvious differences being the economic disparities which

exist. 16

It must be determined whether an unequal distribution of income
and economic growth are a function of non-spatial variables -
technology, employment rate, distribution of income and
consumption - or whether Western models lack human values that
are, according to Siddiqui, “fundamental to the social and moral

development needed to improve the quality of life of the people”.

The growth patterns of various developing countries reveal that
simple shifts from labour-intensive and resource-based industries to
capital-intensive and import-based industries have concentrated
most of the productive forces in a few small areas, resulting in a

deterioration of living conditions for the majority of the population

in both rural and urban areas. 17

DEVELOPMENT OR ECONOMIC GROWTH?

The achievement of social and economic development is of great

concern to the poorer nations of the world. The developed countries

too have never at any time played down the importance of such

developments. Thus, the achievement of social and economic
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development has become one of the issues most often embraced by

national leaders and subsequently reflected in a variety of economic

plans. 13

However, the traditional method of measuring a country’s
economic development stressed the GNP per head and its rate of
growth, but difficulties were encountered using this method as a

performance test of development. Pigow pointed out that economic

development comprises not only changes in national income per

head, but also in its distribution, coupled with the degree of

steadiness and fluctuation over time. 19

The emphasis on GNP as a way of measuring development was

based on two assumptions. First, that economic growth has a
tendency to ‘trickle down’ to the poor automatically, and second,
that where the benefits of growth did not reach the poor, the
government would then take corrective action. In fact, it did not

work out in this way. As it was put by an official of the Pakistani

government :

“The problem of development must be defined as a selective

attack on the worst forms of poverty. Development goals

must be defined in terms of the progressive reduction and
eventual elimination of malnutrition, disease, illiteracy,
squalor, unemployment and inequalities. We were taught to
take care of our GNP because it would take care of poverty.

Let us reverse this and take care of our poverty because it will
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take care of the GNP. In other words, let us worry about the

content of GNP even more than its rate of increase”. 20

It is now widely acknowledged that the growth of a country’s GNP
is no longer to be considered the main objective of development.
Concern is also expressed over the pattern of changes of that
growth, hence development has come to mean growth plus changes.
In other words, the quantitative measure is no longer considered to
be the best indicator of development ; qualitative measurements too

are now recognised as being important indicators.

Mohamad(1990) describes an alternative approach, covering those
aspects which cannot be reflected in most income-based
measurements, and giving a better indication of human, social and
economic development. This approach involves the use of social
indicators which attempt to measure the development of health,
nutrition, housing and income distribution, while also measuring

other aspects of social and cultural development. 21

Islamic economists in general, refuse to take the GNP per head as

the only indicator of economic development. Khorshid Ahmed, an

Islamic economist has stated, “We have to leave all the ways which

measure the rate of growth as the only indicator of

development”.[sic] 22

Ultimately,with reference to the HDI, the aims of the Islamic

approach to development are in accordance with Western ones, and
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differ only in the importance which Islam extends to individual
goals in preference to others. For instance, equal distribution of

income is regarded as being more important than economic growth,

even if the former may lead to the decrease of the latter.

The rich Organisation of the Petroleum Exporting Countrie (OPEC)
which has many member countries in the Middle East, had an
average GDP in 1993 of over US$200 billion b of which Kuwait,
with a population of only 1.43 million, had over US$17,000 per head,

making it in these terms one of the richer countries in the world
(GNP ranking 15).

Yet even these OPEC states still suffer serious problems with regard
to health, literacy, the development of both their agriculture and
their industrial bases, and display a highly unequal distribution of
income and wealth. Moreover, the Middle East's capacity for
development based on oil can be seriously disrupted by long-
standing regional hostilities such as the Gulf War, or the Iran-Iraq
War which lasted for eight years. The aims for economic

development then must be::

1. A sustained increase in real income per capita.
2. A decrease in the number below a certain poverty line.

3. A more even distribution of income to all.
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4. Provision of those basic needs which enable people to meet

certain minimum standards of nutrition, health, education

and housing.

Although Islamic economists accept some of the aims of Western
economic development, they are not in agreement regarding its
ideological base, and therefore look at it from a different angle. The
Islamic perspective of economic development is related to the

concept of trusteeship :

“Trusteeship has been granted by God to human beings,

provided they meet certain conditions. Important among

those is building the earth in order to benefit everyone”. 23

Thus, the Islamic approach purports to be founded upon its inherent
philosophical principles, and differs from the Western approach by
claiming to look, not only at resultant economic changes, but
further, to the moral and social implications of such changes.
According to Siddiqui, in Islam the most important principle in the
development of a nation, region or community is “brotherhood”,
whereby an individual must be aware of “what is permissible for a
man to do and what he is under obligation to do”. This leads to
equality and cooperation, which are described as “indispensable
bases upon which the quality of life of Muslim communities is to be
built.” Mohamad comments that the brotherhood between Muslims
affects the economy because an individual who believes in Islam

will not exercise monopoly over his brothers.
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The study of Western economic models has led Muslims to focus
upon problems of distribution, optimal allocation of resources,
employment and demand. However, under the Islamic system,
optimum resource allocation has to be made within the limits
prescribed by the Qu’ran and the Shari’ah (Islamic law), with an

additional emphasis being placed upon social welfare optimisation

which must also take place within an Islamic framework and,
according to Siddiqui, is more complex than simply maximising

benefits or value.

Mohamad outlines the main characteristics of the Islamic economic

system :

a). dual ownership ~ a combination of public and private ownership

which is perceived by the Islamic system to be one single system.

b). economic freedom within a framework of Islamic moral values ~

whereby individuals and institutions are under the control and
limitations of Islamic laws and values in order to protect against

any activity which, according to Islam, might badly affect society.

c). social justice ~ which is concerned with the fair distribution of

wealth in an Islamic society and contains two elements :

1) al-takaful (solidarity) ~ in order to guarantee an
honest life for everyone, the state provides Muslims

with their basic needs and expects them to help one
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another.

i1) social equilibrium ~ reduction of inequality, first
through self-control, such as by the Muslim’s duty to pay
the religious tax (zakat ), and second, through
government, by, for example, the imposition of

taxes or by the establishment, and encouragment,

of investment in certain new economic sectors.

THE ISLAMIC RESURGENCE

Due to the ever-increasing integration of traditional cultures into
the global system, whose socioeconomic and moral-political
institutions are felt by some to be firmly under the control of the

Western powers, a surge of political activism has become manifest

among those who see themselves as “the marginalised peoples of

the world”. 24

Domination by, and dependence upon, the industrialised West has
bred considerable resentment in the Middle East. It has been

emphasised by some scholars that the appeal of Islamic movements

lies in the desire for cultural authenticity, and hence the rejection of

Westernisation as a kind of cultural imperialism tied to the economic

and political domination of the Muslim world by the West. 25

The Western imperial legacy was thought to have precipitated a
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religious as well as a political crisis for Muslims. Colonial rule had

